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6854 Soper Road, Kendal - $519,000
10 Private acres, secluded & quiet amongst mature trees on dead
end country road. This 2600 s.f. custom built house is a great
family home. Fireplace, w/0 & patios. 3 Box stall barn & gardens.
New windows & sliders in 2009
For further details call Jim Abernethy, Broker 905-261-7788

See page 12 for more properties.
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Ice-Age Mammals in Clarington?

by Charles Taws

With assistance from Helen Lewis Schmid

CLARINGTON MUSEUMS
AND ARCHIVES
www.claringtonmuseums.com

This exciting exhibit created
by the Canadian Museum of
Nature in partnership with the
Montreal Science Centre, the
Royal Tyrrell Museum of Pale-
ontology and the Yukon Berin-
gia Interpretive Centre is one of
the best we've brought to Bow-
manville. With the assistance
of Ontario Power Generation
it is now open at the Sarah
Jane Williams Heritage Centre.
Visitors are introduced to the
world of 12,000 years ago when
saber-toothed cats, miniature
horses, mastodons and mam-
moths, giant beavers and enor-
mous ground sloths and bears
roamed the land. This exhibit
features many real fossils and
even a piece of actual woolly
mammoth hair!

The exhibit paints a picture
of a world long ago that is both
different and the same as today.
Many of the finds come from
the Yukon. 20,000 years ago it
was an open wind swept grassy
plain with marshy treed areas
interspersed.  Strange large
mammals roamed the land with
other animals that are still fa-
miliar to us today like caribou,
bison, wolverines and badgers.
Almost everyone who has seen
the exhibit loves it, but one early
visitor felt it was not appropri-
ate because it has “nothing to
do with Clarington history” I
disagree and I think the picture
described above could easily
be Clarington of 12,000-10,000
years ago too. This article will
prove the existence of mam-
moths, mastodons and early
natives in Clarington, but first
I have to give you a little back-
ground information.

12,000 years ago the world,
including North America, was

Limba is an Asian elephant. Her species represents the closest living relative of mammoths and mastodons.
Asian elephants are known to be highly intelligent and self-aware.
They have been on the endangered list since 1986. Limba resides in the Bowmanville Zoo today.

coming out of the last Ice Age
(known as the Wisconsin).
Much of the continent had been
covered by two huge ice sheets
known as the Cordilleran in the
west and the Laurentide in the
east. Between them was an ice
free zone or corridor. Sea lev-
els were much lower than today
because so much water was
tied up in ice (it was as much
as 125 meters lower). This ex-
posed more land and created
an area, called Beringia by ar-
chaeologists, that connected
Siberia to Alaska. It is thought
that Beringia lasted from about

23,000 to almost 8,000 years
ago. From Siberia and down
the ice free corridor came the
ice age beasts and man, eventu-
ally populating both North and
South America.

In Ontario, as the ice sheets
melted, they swelled the basins
that now form the Great Lakes.
But, as the ice sheets retreat-
ed so did the lake levels. By
12,000 years ago Lake Ontario
was only slightly larger than it
is now and is known as Lake
Iroquois by archaeologists.
When the first natives arrived
sometime around 11,000 years

ago they were presented with
a landscape similar to today’s
Arctic but, because of our lower
elevation, with a more diverse
selection of plants. It is inter-
esting to note that both the ice
age mammals and man came
out of the ice free corridor
south of Ontario and could not
head north to our area until the
ice had sufficiently retreated.
The above is established
scientific fact but what is the
proof for Clarington? Sad to
say, there are no known finds of

Continued on Page 4 1=
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YOUR PRINTING AND SIGN

SUPERSTORE

print | design | signs | vehicle wraps

66 King Street West, Bowmanville
905.623.8001 | sales@jamespublishing.ca

Follow us on n

TELL US ABOUT YOUR BUSINESS

500 Full Colour Business Cards
500 Full Colour Post Cards
2 Vehicle Magnets

***See PG.1 of Media Post inside for details. ***
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Does Your Business Have a Vision?

by Peter Hobb

COLLINS BARROW
CHARTERED ACCOUNTANTS
www.hobb.ca

In a previous article on Lead-
ership I wrote about some of the
characteristics of a leader which
included being able to create a
vision for the organization and
clearly communicating that vi-
sion to all the key constituents
of the organization. Most busi-
nesses do not have a clear vision
or, if they do, they are unable to
communicate it well. A clear
vision tells people who you are,
what your company stands for,

FACTORY
AUTHORIZED TO
SERVICE WHAT

WE SELL!
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$1399

(;'4\‘fter Discount)

* WHIRLPOOL « KITCHENAID ¢ INGLIS » JENN-AIR - MAYTAG - AMANA -

WRF560SFYM

and something about your be-
liefs. If you do not have a clear
vision it is difficult to build trust
and loyalty and to create a truly
great business.

The vision for your company
is important. People likely buy
or work for your company be-
cause of what they believe the
company stands for, what the
vision is for your company.
For example, people are more
likely to buy your product if
your company’s vision and be-
liefs align with theirs and your
company’s vision and beliefs are
well understood. Your product
becomes a statement. The peo-
ple, who buy it, do so because it
is a reflection of who they are.
It tells the world who they are.
The vision is key. The product
is a symbol of that vision.

Your vision will create trust
in those people whose beliefs
align with your company’s vi-
sion and beliefs. That trust will

WHIRLPOOL « KITCHENAID « INGLIS - JENN-AIR - MAYTAG - AMANA

peddy's Marg

The Appliance Specialist
Family owned & operated since 1955

@ [} ®
Whirlpool

HOME APPLIANCES

SUITE DEAL

—— EVENT ——
FEBRUARY 28 - MARCH 27, 2013

Purchase any Whirlpool® French Door Refrigerator and eligible
Range'and receive a BONUS Whirlpool ® Dishwasher”

ke

***See Sales Associate for Details

SAVE

999

—

-

YWFE710HOAS

AUTO SOIL SENSOR:
Optimizes every cycle for
reliable cleaning results.

build customer loyalty. These
customers will be more inclined
to purchase from you even if
your price exceeds that of your
competitors. If your main com-
petitive advantage is that you
are the lowest cost provider you
are not going to build trust or
loyalty. If people only bought
from you because of price, as
soon as someone comes out
with a lower price they will like-
ly start buying from them.

In Simon SineK’s book “Start
With Why” he uses Apple Inc.
as example of this. Apple’s
mantra is to challenge the status
quo. They “think and do things
differently”. When Apple intro-
duced the Macintosh computer
its operating system was based
on a graphical user interface.
At the time this challenged how
computers worked. The ipod
and itunes were the same. They
challenged how people listened
to and purchased music. Apple

FREE
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It’s Worth the Drive to Hampton!

Paddy’s Market

2212 TAUNTON ROAD, HAMPTON
APPLIANCE WAREHOUSE:
905-263-8369 - 1-800-798-5502

www.PaddysMarket.ca

<« osrama

Taunton Rd.

Harmony Rd.
Courtice Rd.

BOWMANVILLE >

is a very innovative company
because it is ingrained in their
culture. Everything Apple does
from the products it makes, to
the people it hires, to how it
markets reflects their reason for
being, “to challenge the status
quo” One of the reasons peo-
ple purchase Apple products is
because of what the products
represent. For these people it
is not because of the products
themselves. They could buy
similar products from other
suppliers but they don’'t. They
have to have the Apple product.
This is why there are huge store
line ups when Apple first in-
troduces a product. People are
making a statement to everyone
they know by having the latest
Apple device. People who see
themselves as thinking differ-
ently and challenging the status
quo purchase Apple products
because those products tell oth-
ers what they are about.

March 2013

N
W' Collins Barrow

You cannot deviate from
your vision. You must dog-
gedly pursue it. As with Apple,
everything you do must be con-
sistent with your company’s vi-
sion. If you don't, the reason
why you are in business will
become distorted, confusing
your customers and employees
leading to a loss of trust and
loyalty. Consistently pursuing
your vision isn’t easy. Many
businesses have strayed from
their original vision in hopes
of improving performance and
paid a price for it. For example,
companies have gone from fo-
cusing on their vision to focus-
ing on the bottom line, making
decisions that were not consis-
tent with their original vision.
This happened during a period
in Apple’s history and it paid a
price. Fortunately it was able
to get back on track. When a
company loses sight of what
made it successful the trust you

Chartered Accountants

Clarity Defined.
audit | tax | advisory

had developed starts to disap-
pear and the company’s perfor-
mance starts to suffer.

This is not to say that mea-
suring profit isn’t a good idea,
because it is and it is important
to do so. However, it shouldn’t
be the focus for driving your
business forward. Employees
are not going to be very in-
spired if all they hear is that the
company needs to make more
money. They will be inspired
if the vision of the company is
consistent with their beliefs and
goals building a foundation for
creating a thriving business.

7
L

1.65%

Get more for your money
with the Manulife Bank
Advantage Account

With a high interest rate of 1.65%* and no minimum deposit, Manulife
Bank's Advantage Account can help you save more and reach your goals
faster. The Advantage Account gives you our top rate on every dollar in
your account plus easy access to your money, including free cheque writing.

Don Hutton & Rob Hutton

Donald R. Hutton Insurance Agency Ltd.

52 King St W
Bowmanville ON L1C 1R4

Tel: 905-623-7688 E-mail: don@huttoninsurance.net

www.huttoninsurance.ca

of Canada Deposit Insurance Corporation.

affiliates under license.

Advantage Account is offered through Manulife Bank of Canada. Manulife, Manulife Bank, the Manulife Bank For Your Future logo, the Block Design, the Four
Cubes Design, and Strong Reliable Trustworthy Forward-thinking are trademarks of The Manufacturers Life Insurance Company and are used by it, and by its

*As at September 21, 2012 a variable annual interest rate of 1.65% is applied to all funds in the account. Interest is calculated on the total day closing balance
and paid monthly. Rate is subject to change without notice. Visit manulifebank.ca or call 1-877-765-2265 for current rates. Manulife Bank of Canada s a member

forward-
thinking

M Manulife Bank

‘ For your future”

Do you want to read back issues of the ClaringtonPromoter? Visit www.claringtonpromoter.ca
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Opinions And Views

Why Your Property Taxes Go Up

or Down?

now received the January 1, 2013
Property Assessment Notices
from Municipal Property As-
sessment Corporation (MPAC).

Did your property assess-
ment go up or go down?

An increase or decrease in
your property assessment does
not necessarily mean that your
property taxes will increase or
decrease.

MPAC is a not-for-profit,
Ontario public sector corporation with one purpose - to accurately
value all properties in the province of Ontario. MPAC assigns a
Current Value Assessment (CVA) to your property.

This CVA is then used by municipalities to calculate your prop-
erty taxes. Your property taxes reflect your share of the costs to
manage and maintain the assets of our municipality, and to pro-
vide the many services we enjoy in our community.

Assets such as roads, bridges, parks, trails, recreation facilities,
transit system, sewers & water systems, fire protection, ambulance
& some health services and so on.

Think of it this way — we each pay a percentage of the costs to run
our municipality, and that percentage is based on the value of our home.

The assessed value of our properties is one factor used in that
calculation. Another factor is the tax rate that the municipality has
assigned to our property.

Tax rates will vary depending on our use of the property. Most
property owners in Clarington are assigned the residential tax rate
which is 1.383857%. However the Industrial tax rate is 4.217825%
and Farmlands 0.287821%.

The tax rate is determined by our Members of Council. This
rate will go up or down depending on the increases or decreases in

by Jim Abernethy, Publisher

jim@claringtonpromoter.ca

projected annual spending — known as the budget.

Your property taxes are calculated by multiplying your CVA
times the tax rate and dividing that number by 100.

MPAC assigns a CVA to every property in Ontario effective on
the same day. So because everyone’s property values go up or down
over the course of a changing real estate market - the CVA is not as
important a factor in your property tax calculation as the increased
or decreased spending by the Municipal Council of the community.

If the costs of managing the assets of our municipality and pro-
viding services to our community increases, then we each must
pay our fair share of those increased costs.

If these costs should be reduced as a result of finding efficien-
cies within the system or new additional tax revenues resulting
from the new growth we are experiencing (new assessed growth
tax dollars) then we should all benefit with either improved ser-
vices or reduced property taxes.

To learn more about the MPAC property assessment process
visit: http://www.mpac.ca

Did you know that there is a Provincial Government program
available to some rural property owner whereby they can reduce
their property taxes by as much as 50% ?

Interested in learning more? Send me an email or call me by
phone and I will help you understand the Ontario Managed Forest
Plan. This plan was established in the early 1970’ - it is a win/win
for landowners, the Municipality and the Province.

jimabernethy@royalservice.ca

905-261-7788 cell

It is my pleasure to welcome Rik Davie and Lisa Hadden to the
Clarington Promoter Team.

Rik and Lisa come to us from the Scugog Standard newspaper
located in Port Perry.

Rik is an experienced newspaper editor, and Lisa is an expe-
rienced radio and print advertising consultant. Please welcome
them both to the Clarington Promoter !

Nice To Meet’cha Clarington

There are some new faces at
The Clarington Promoter and
I'm one of them.

This great little paper cre-
ated by Jim Abernethy is about
to expand beyond its popular
beginnings with more local
news coverage, sports and the
same great feature stories and
focus on local business you've
come to expect from a truly lo-
cal news source.

Now I'm no stranger to
Clarington. Having been in the
news business in Durham Region for many years I have covered
Clarington over the years in newspapers and with CHEX television
and have come to know this vibrant growing community through
it’s stories and it’s people.

And I'm not alone. Lisa Hadden has joined the team in sales to add
her many years of experience in print and broadcast advertising to make
sure that we give the best advertising service to local businesses possible.

by Rik Davie,
Managing Editor

rik@claringtonpromoter.ca

‘We were both very honoured when Jim asked us on board and
we are committed to seeing this great little paper reach it’s full po-
tential for you the readers and the advertiser.

But that’s not what your gonna read about in this column each
and every edition. This space is reserved for sharing the private
times with you.

You see, Lisa and I not only share a love of newspapers, we also
share a house... along with a 7-year-old known in these pages as
‘the boss; a teenager about to go off to university, a hound named
Drummer and a cat named Harley. Now I take Lisa’s word we own
a cat... T haven't seen it since the dog arrived six-months-ago and it
retreated to the basement along with ‘the teen’.. but that’s the cats
problem, not mine.

AllTknow is that as long as Drummers’ around I am always guar-
anteed at least one creature in the house whose always glad to see me!

So join us each issue as we sail the rough waters of the newspa-
per world and try to hold it together at home with little to protect
ourselves from the other inhabitants of the house except our speed,
our wits and our control of allowances and dog treats !

Now enjoy your paper and nice ta meet-cha!

Catering Available 905-987-3747
Your hosts Gus & Karen Bastas 27 King Ave. E., Newcastle

P el e e e e e e

' BUY ONE Entrée 5 O q OFF !
i Get the second (@), !
1 1

. “Eat in only. Must present before ordering.
Offer EXp ires March 31/13 Can not be combined with any other offers or specials.
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el COMPLETE AUTOMOTIVE SERVICE

LICENSED AUTOMOTIVE TECHNICIANS
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12 Temperance St, Bowmanville
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Randy is Turning 60!

Come and celebrate on
March 9, 2013!

Also, receive a
FREE Wood Fired Pizza
when you spend *40

or more on March 9, 2013!
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Ice-Age Mammals in Clarington?

<1 Continued from Page 1

mastodon and mammoth bones
in our area. This isn't surpris-
ing as these giants went extinct
about 8,000 years ago and in
Ontario soil, bones do not usu-
ally last past 6,000 years except
under exceptional circumstanc-
es (note- the exhibit presents re-
mains from the Yukon because
this area was so dry it escaped
glaciation which helped in pres-
ervation). The proof though
that mammoths and mastodons
were in Clarington is that they
have been found all around us-
to the east, to the north and es-
pecially to the west.

Some of these finds were
made way back in the 1830%
and 1890s. There are two, the
Amaranth and Highgate Mast-
odons that have quite a story to
tell. In 1887 John Jelly found
some large bones on his cousins
farm in Amaranth Township in
Dufferin County. Being an en-
trepreneur he saw a chance to
make a buck. He cleaned and
assembled the bones and began
to show them in various towns
and fairs. The Amaranth Mast-
odon was a partial skeleton and
was known to have been dis-
played in Shelburne and Fergus.
Jelly later took the skeleton to
Western Canada but while out
there he got sick. The bones
were put into storage and lost.

As a global 'tactical asset manager since
Cougar
been focused on managing downside risk

1993,

using a proprietary investment process.

Three years later, in 1890, anoth-
er mastodon skeleton was found
on a farm close to Highgate On-
tario (near Ridgetown). John
Jelly, now recovered, was on the
scene again. He and his cousin,
William Hillhouse, purchased,
excavated and reassembled the
bones. What they found was an
almost complete mastodon skel-
eton. They showed it through-
out Ontario and handbills
claimed “A Monster Unearthed”
and “The World’s Greatest Won-
der”. Mr. R.A. Essery was hired
to take the exhibit out west.
Like Jelly before him he too took
sick but unlike Jelly he didn’t re-
cover- he died! The bones went
missing and Jelly and Hillhouse
lost their prize. A few years later
they found that the skeleton had
been stored at a broom factory
in Minneapolis but was now
missing. Then it showed up be-
ing displayed in North Dakota.
The two men in Dakota disap-
peared when contacted by Jelly.
In fact, they had sold the bones
to Harry Dickinson who sent
them to his home in Minnesota
for reassembly. In 1899 James
Grassick bought the bones but
eventually gave them to the
University Of North Dakota.
William Hillhouse tried legal
means to get his bones back.
He was ultimately unsuccessful
but during the controversy the
bones were stored in an attic and

Global Investments

has

forgotten. In 1974 they were
rediscovered and that is how
the most complete mastodon
skeleton ever found in Ontario
is now the eye-catching centre
piece of the new heritage centre
in Bismarck, North Dakota.

In 1875 J.T. Coleman wrote a
booklet on the history of Bow-
manville and the surrounding
area. In a section describing
native burial places he writes
about a particular one in Scu-
gog Township, “For a long time
after its discovery, it bore the
reputation of containing the re-
mains of a gigantic race” He re-
lates subsequent study revealed
the bones to be not only human
but of normal size. So, how
did the rumour of the giant
bones get started? We'll prob-
ably never know for sure, but
a reference to a piece of mam-
moth tusk found on the shore
of Lake Scugog could hold the
answer. The reference is from
a 1930 book, but the tusk frag-
ment was probably found in
the 1800s. Maybe other large
bones were found with it and
spirited away by a local entre-
preneur? The fragment, once
known to science, no longer ex-
ists but it was found in the same
area as Coleman’s “Indian bury-
ing ground” near Ball Point.

To the east of Clarington only
one mammoth or mastodon find
has been recorded. In the 1970’

We offer four distinct portfolios to meet your
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on Pinnacle Street in Belleville
the bones of a mammoth or
mastodon were uncovered while
excavating a house foundation.

We can say, through infer-
ence, that mammoths and mast-
odons inhabited Clarington, but
what about the Paleo-Indians?
In this we have direct proof.
Many years ago a lady called
me while I was up at the Clarke
Museum. She told me that an
early Paleo-Indian point had
been found on her farm. I don’t
think she left her name but she
said shed bring it in to show me.
I never did meet her, but imag-
ine my surprise while research-
ing this article to come across a
reference to such a point being
found near Newcastle, Ontario.
I have no doubt that this is the
same point I got the call about.
This proves that Paleo-Indians
were in Clarington. Paleo-
Indians were known to hunt
mammoths and mastodons in
western Canada, but not so in
Ontario. What little evidence
we have shows the most popular
hunted animal was caribou.

I think we can safely imagine
a Clarington of 12,000 years ago
with an arctic-like environment
with few trees, thinly populated
by Paleo-Indians favouring car-
ibou, but also living alongside
mammoths and mastodon. I'm
sure if a good opportunity pre-
sented itself to hunt or scavenge

MAMMOTH,

one of these ancient elephant
like creatures that they would
do so. Is the Ice Age Mammals
exhibit relevant to Clarington?
My research would say “yes”
In fact, Clarington is almost
unique in Ontario because we
have the closest living relative
of the woolly mammoth living
here today. Limba, a 49 year
old female Asian elephant re-
sides at the Bowmanville Zoo.
A few years ago researchers at
the University of Manitoba be-
gan a study to see how the an-
cient mammoths, originally a
tropical species, adapted to the
cold climate of Siberia. They
needed a sample of elephant
blood to begin their study but
found it impossible to get a per-
mit for a specimen from a wild

elephant. The Bowmanville
Zoo saved the day by provid-
ing the sample. In 2010 they
successful recreated mammoth
hemoglobin. Maybe one day
science will bring this extinct
species back to life?

If youve ever wondered
why the giant ice-age mam-
mals became extinct? Or asked
yourself what's the difference
between a mastodon and a
mammoth, then this exhibit
is for you. It runs from Jan. 4
to April 30, 2013. Check the
museum’s website for more in-
formation and associated spe-
cial events. If you enjoyed this
story please check out my blog
at  www.claringtonmuseums.
com. Just click on the blog icon
to the right on the screen.
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To learn more, please contact Susanne
Alexandor at 1-800-387-3779 or email
info@cougarglobal.com.
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Aw, shucks...we’re blushing

Another Award for James Printing & Signs

For the 11th consecutive year, Clarington residents and
businesses have chosen us as the Reader’s Choice Best
Print and Sign Shop. The award presented by Clarington
This Week recognizes a company’s outstanding customer
service and commitment to product quality as voted by
the newspaper’s readers.

James Printing and Signs is a
fourth  generation  company
located in the heart of down-
town Bowmanville. Since 1854,
we have been putting ink on
paper. The methods and prod-
ucts have changed since then
but our commitment to honesty,
integrity and customer service
has not.

2012
Readers'
Choice Awards
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Clarington

This Week

Printing Services

Whether you need 100 business cards or 100,000 full
colour newspapers, we have the equipment and staff to
meet your needs and exceed your expectations. With in-
house graphic design, offset and digital presses as well
as full bindery and finishing equipment, we keep control
of your project from start to finish to complete your jobs
quickly with competitive pricing.

TELL US ABOUT
YOUR BUSINESS

500 Full Colour Business Cards
500 Full Colour Post Cards
2 Vehicle Magnets

Like us on Facebook.
In 30 words or less tell us about your business.
This is an excellent way to network and an opportunity to

win! Two winners will be announced on our facebook page
April 16, 2013. Visit our facebook for details.

YOUR PRINTING AND SIGN

SUPERSTORE

B Y  VONDIAN TIRE

Sign and Installation Services

In September of 2009, we added wide format printing
and signage to our portfolio. This area of the business
has grown very rapidly allowing us to buy more equip-
ment and provide full installation services for all types of

WE OFFER MANY PRODUCTS
AND SERVICES TO SUIT EVERY
TIMELINE AND BUDGET

Wide Format, Digital, Web Offset, Sheet-Fed

® newspapers ® business cards ® letterhead
® brochures ® envelopes ® post cards e flyers
e scratch pads ® bookmarks e tickets ® labels
® door hangers ® forms ® posters ® magnets
e presentation folders ® greeting cards

¢ engineer and architectural prints

Services
¢ graphic design e faxing ® laminating
e cerlox binding ® scanning ® purolator

from business cards to billboards

..WE DO IT ALL!

JAMES

PRINTING
& SIGNS

ADIVISION OF
JAMES PUBLISHING COMPANY LIMITED

signage. Whether you need a small A-frame sign, a large
computerized LED billboard or would like your vehicle
wrapped, we can handle it quickly and professionally. Of
course, all our work is guaranteed and you'll never have
trouble finding us if there ever is any type of problem.

_ ﬁ"‘\'\-'\
Out with Winter!

Make room for spring merchandise!

500 Postcards
A-Frame
2 Posters

$279

4" X 6" full colour post cards
24" X 36" A-Frame w/colour 2 inserts
24" X 36" full colour posters

Taxes and artwork extra. Not to be combined with any other offer. Limited time offer.

print | design | signs | vehicle wraps

66 King Street West, Bowmanville
905.623.8001 | www.jamespublishing.ca
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Drilling, cutting and engraving

James Printing and Signs is now able to create cus-
tom 3-dimensional shapes by routering and cut-
ting a wide range of materials such as metal,
wood, foam, PVC, coroplast and trim board.

Custom shaped logos, shadow boards and life-size cut-
out are just a few of the products that can be produced.
Mostrecently, custom tool shadow boards were created for
an aeorspace company by cutting out the tool shapes
in dense foam and mounting the foam to a pre-printed
PVC.

The technology behind this machine is Computer
Numerical Control. This technology was developed in the
seventies and it allows for a machine to be programmed
in advance so the operations are set up to work almost
automatically. The initial setup is a little complicated,
but once that is done the machine is easy to operate.

James Printing & Signs employee, Vance Sutherland,
installs cut letters onto pre-printed board for Bobcat of
Durham East. Nice sign Jeff!

3 Jamests
OSHAVA

The CNC router is programmed to drill and cut
repeatedly at certain intervals. This is much more
efficient than manual operation and drilling and
eliminates inconsistency due to human error or fatigue.

The CNC machine fits nicely into the operation. By
keeping everything in-house, our staff is able to
monitor the production and cut back on the time it
takes to produce the job by improving efficiency in the
manufacturing process.

James Printing & Signs hosted a Corporate evening at
Canadian Tire Motorsports Park. This life-size cut-out
was a perfect picture taking prop.

brought to you by James Printing & Signs

Follow Us: Lmkedm Q n

Laser engraving complements
existing operations

Adding to the list of products we produce are safety,
warning and control labels for industrial and commercial
facilities, rubber stamps, plastic signs, custom cut acrylic
letters, logos and decals, displays and POP materials,
marking films, polycarbonate and polyester control
panels and membrane keyboards.

Corporate gift giving ideas
from name tags, etched
cocktail glasses and coffee
mugs to plaques and trophies
are a simple solution for
recognizing an employee'’s
achievement and/or service.
Engraved wooden products e
such as cutting boards, bowls
and serving platters are also a
unique gift giving solution.

i RBGSS DENICES)
z A LOCAT\ON

Lamacoids are just one of the many engraved products
offered at James Printing & Signs.

Oshawa and District Shrine Club members pose for a picture on their newly
wrapped tractors with customized licence plates and windshields.

Vehicle Graphics
generate 10,000 +
views DAILY!!

Make the MOST
of your advertising
budget this year!




Promoting our
clients

You need to be aware of what others
are doing, applaud their efforts,
acknowledge their successes, and
encourage them in their pursuits.
When we all help one another,
everybody wins. — Jim Stovall

We like to support our clients by featuring their businesses
on our facebook page, website portfolio or through our
own company advertising campaign, like this one. It not
only showcases our work but exposes theirs to a network
of potential new business without spending a dime. It's
one of the perks of doing business with us and a way to
extend our thanks to them for supporting us!

www.jamespublishing.ca Issue 2: 2013
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KEURIG K Cyp
?E THE MONTH

BACKLIT SIGN
POST CARDS
Markcol | Oshawa | Whitby

DAL
B ESORT
Skiing + Snowbanrding * Crass Colnt 77 Tesmgex,

£ 1 Family Resort i ¥
SKIDAGMAR M 905 6a%

Skimee 4
[— - o
= ap Open House ol i
M . Oct. J0A 31 100 - dpm MITSN
; 1

FRONTAGE SIGN
TORONTO STAR AD
Dagmar Resort | Ashburn

HORSSIASE:

*7.88 ACRES
* ZONED RESIDENTIAL
(NEXT TO FUTURE POTENTIAL GO TRAIN STATION)
* 1179 FEET ON CPR MAIN LINE

- ‘ Mobile:
Jim Abernethy fim
Broker

CNC ALUPANEL REAL ESTATE SIGN
THE CLARINGTON PROMOTER
Jim Abernethy | Clarington

WINDOW GRAPHICS, LOGO,
BUSINESS CARDS

RACE TRACK BRIDGE SIGN
BUSINESS CARDS
Canadian Tire Motorsport Park | Clarington

TRADE SHOW BOOTH GRAPHICS
LOGO DESIGN
Jill Jensen Botanical | Bowmanville

/ Hatf -
FM“\-\- oWmanyille, Oshawg \“‘
e & Sutounding e, |

o‘) 24 hour service

| Wwwha ocks.ca

- l"w%igs.926.3311 ;
HALL LOCKS —
Vehicle Graphics & Business Cards | Bowmanville

VEHICLE GRAPHICS
POP DISPLAY STRIPS
FOAMCORE POSTERS
PING Canada

FRESH THINKING
HEALTHY EATING

BACK LIT SIGN FACE
PROMO CARD
Pita Pit | Oshawa | Bowmanville

ILLUMINATED CHANNEL SIGN
BUSINESS CARDS
Wicked Hair Salon | Ajax

ADIVISION OF
JAMES PUBLISHING CONPANY LIWTED

print | design | signs | vehicle wraps

66 King Street West, Bowmanville
905.623.8001 | www.jamespublishing.ca
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Bring in the coupons below and SAVE!

500 full colour . BUSINESS A-FRAMES

with 2 full colour Coroplast Inserts
door knOCkerS 24" x 36" Minimum order of 6.

. ™ CARDS : ¢ Notto be combined with any other offer.

. 3.5" X 8.5" - Printed one side, ..

Some restrictions apply. Taxes extra.
. Die cut, 10pt C1S from customer's

. press ready pdf. Taxes extra.
. Expires April 30, 2013. Not to be
. combined with any other offer.

starting at .. Expires April 30, 2013.

$1 2 5 . .. Full colour, printed one side. P h when buy six (6]
12 pt C1S stock. From supplied pdf. each when you buy six

250 2-PART FORMS | ; S=1 TO KNOW USE -
: 1 Order your free profile kit : : ©O

8.5” X 11" Single Sets. Printed one side . N Z
black ink from customer’s press ready pdf. . Email your request to O
Not to be combined with any other offer. sales@jamespublishing.ca : - O'O

and we will mail one
ONLY 6 9

directly to your office.
Taxes extra.

Visit our website or YOU DESIGN - WE PRINT
Expires April 30, 2013.

m SHOP
ONLINE

Hundreds of templates to choose from.

facebook page

for sales and promotions. . ..
www.jamespublishing.ca

it's the

One Three FREE IGTETE | BERZRE I EIE

TRADESHOW BLOWOUT for all occasions
Buy Onz

m*uﬂHT FLIGHT in r ] ; s
TECHNOLOG Y ]HESE”S MIXED, & . each
___:' B‘ iju_n-

THE RESULTS
aeNor  Retractable Reg. $279.00
Banner Stand

BUY 3 _—  OR——
AND
bree

$199.

and receive

Includes a Full Colour Print on 14 oz Vinyl REE Rental banners are a great, cost effective way

Based on press ready file supplied. Taxes extra. Some restrictions apply. B“SIness cards to promote your event or occasion.

Not to be combined with any other offer. Expires April 30/13. All are g rommeted and rea dy fo hong.

YOUR PRINTING AND SIGN print | design | signs | vehicle wraps

SUPERSTORE

66 King Street West, Bowmanville
905.623.8001 | www.jamespublishing.ca
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Whats Happening In

SUNDAY

MONDAY

ﬁ/z@m@ﬁ% cor

TUESDAY

ALL MONTH LONG
Clarington Museum
62 Temperance Street,
Bowmanville

26

+ ICE AGE MAMMALS - RUNS

WEDNESDAY

+ Brimfest
Brimacombe
Email: info@brimacombe.ca
Phone: 905-983-5983

4

- Learn to Square/Round Dance
Baseline Community Centre 2444
Baseline Rd. Bowmanville L1C4K9
Time: 8 pm - 9:30 pm

Visit www.jimabernethy.ca

THURSDAY

FRIDAY

* In Her Skin: A Forum about

Women and HIV

Deer Creek Golf & Banquet Facility
Phone: 905 576 1445

8:30AM - 5 PM

+ Ganaraska Region Conservation

Authority’s Owl Prowl
Ganaraska Forest Centre
Phone: 905.885.8173
7PM-9PM

Did you know that Big Brothers Big Sisters
has been serving Canadian children for 100
years? 2013 will be a year of celebration for
agencies all over Canada as we recognize a
century of Big Brothers Big Sisters programs
in Canada. Our Centennial is a major mile-
stone for our organization and we are excited
to start celebrating right here in Clarington.
Throughout 2013, there will be a number of
local initiatives to celebrate this once-in-a-
lifetime milestone. 905-623-6646.

SATURDAY

+ Brimfest

Brimacombe
Email: info@brimacombe.ca
Phone: 905-983-5983

+ FREE EVENT

Peter Haller “Linescapes”
Visual Arts Centre of Clarington
Opens: March 10

11

17

+ Ladies Night Orono Crown Lands/
Clarington Fire Fighter Fundraiser
Orono Fairgrounds

+ St. Patrick’s Day Lunch
Clarington Beech Centre 26 Beech Ave

- St. Patrick’s Day

24/31

- Easter Sunday (31)

Neweastle & District Chamber of Commernce -

Tpm -

Meweastle Community Ha!l
1lpm

12

+ Canadian Motorcycle Cruisers

Meet & Greet
Bobby C’s Dockside Restaurant
TIME: 7 pm - 9 pm

.‘mlurdny

Presents -

7

+ Ladies Night Orono Crown Lands/

Clarington Fire Fighter Fundraiser
Orono Fairgrounds

Email: candlady@sympatico.ca
Phone: 905-983-9890

8

- Learn to Square/Round Dance

Baseline Community Centre 2444
Baseline Rd. Bowmanville L1C4K9
Time: 8 pm - 9:30 pm

+ FREE EVENT

Visual Arts Centre March
Break Camp BEGINS
Visual Arts Centre of Clarington

The British Invasion

March 16th 2013

- For Tickets Call 905 - 987 - 5372
Tickets only $40.00, Limited Seating

14

15

Visual Arts Centre March
Break Camp ENDS
Visual Arts Centre of Clarington

+ FREE EVENT

16

- Ladies Night Orono Crown Lands/

Clarington Fire Fighter Fundraiser
Orono Fairgrounds

Email: candlady@sympatico.ca
Phone: 905-983-9890

+ The Beatlers perform

Newcastle Town Hall

21

22

23

+ Girls Slo Pitch Registration

243 King St E Bowmanville
Time: 10 AM - 3 PM
905-432-4517

+ Clarington Project Gala

Garnet B. Rickard Rec. Centre
6 pm START

29

- Good Friday

30

1414 King Street East, Courtice
9am- 12 pm
registration: 905-743-0532

+ 5K & 10K Easter Dash

Est. 1841

4 Division St., Bowmanville, Ont. L1C 2Z1
Phone: 905-623-5480 - Fax: 905-623-3025
www.morrisfuneralchapel.ca

Do you want to read back issues of the ClaringtonPromoter? Visit www.claringtonpromoter.ca
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HOME COOKING

I know Spring is just around the corner when I start planning for Easter

Dinner. This year Easter Sunday falls on the last day of March.

You can compliment the Roasted Lamb with your favourite vegetables or

by Cathy Abernethy

CLARINGTON PROMOTER
CONTRIBUTOR

your favourite side dish. Enjoy!

Leg of Lamb

Ingredients:

(For Marinade)
1 (16 ounce) container plain yogurt
4 sprigs fresh rosemary, leaves stripped
1/2 bunch fresh parsley, stems removed

1/2 head garlic, peeled and smashed
1 % lemons (zested)
1/2 (6 pound) leg of lamb

(For Roasting:)
2 large onions, quartered
1/4 cup olive oil
3 tablespoons kosher salt
3 tablespoons ground black pepper

- 4 sprigs fresh Rosemary (leaves stripped)
1/2 bunch fresh parsley,(stems removed)
1/2 head garlic
1 % lemons, (zested)

Preparation:

Mix yogurt, %2 bunch of parsley, 4 sprigs of rosemary, smashed garlic, and zest of 1 1/2
lemons in a large bowl. Place the leg of lamb in the yogurt mixture and stir to coat. Cover
and refrigerate for 24 to 48 hours.

- The next day, preheat an oven to 400 degrees F (200 degrees C). Spread onions on the bot-
tom of a roasting pan. Remove lamb from the marinade, rinse and pat dry. Set aside.

Place olive oil, pepper, salt, % bunch of parsley, 4 sprigs of rosemary, %2 head of garlic, and
zest of 1 1/2 lemons in a food processor. Process until the mixture becomes a smooth paste.
Rub leg of lamb with the paste, and place leg on top of the onions in the roasting pan.

Bake in the preheated oven for 20 minutes, then reduce the temperature to 325 degrees

F (165 degrees C). Continue baking until desired doneness, 40 to 50 minutes for medium.
Insert an instant-read thermometer into the center - ensure temperature reading is at least
160 degrees F (70 degrees C).

DRPS Warns Against Distracted Driving

A random one-day dis-
tracted driving enforcement
blitz in Clarington in the
second week of February re-
sulted in seventeen motor-
ists receiving offence tickets
for various infractions.

OnThursday February 14,
2013, East Division officers
conducted an enforcement
blitz within the corridor
of Liberty Street and King
Street East and Highway 2
and Clarington Boulevard,
in Bowmanville. This zone
had been identified as one
of the high collision areas
within the Highway 2/King
Street corridor, between
Boswell Drive and Simpson
Avenue. As a result, officers

concentrated enforcement
and educational efforts dur-
ing their one day campaign.

Distracted driving was
the main focus of the en-
forcement blitz. Seven driv-
ers were charged with dis-
tracted driving, three with
seatbelt offences, two with
speeding and five drivers
were charged with various
document-related offences.
Police issued one caution
for using a handheld enter-
tainment device.

Officers noted they were
unable to conduct traffic
stops on all of the offences
observed due to the volume
of the offences witnessed.
Distracted driving initia-

tives will continue through-
out the year in this and oth-
er areas of the municipality.

Durham Police would like
to remind the public dis-
tracted driving is an illegal
and unsafe practice which
may result in a provincial of-
fence notice and fine of $155.
For those who continue to
drive distracted, this activity
may result in potential colli-
sions involving injuries and/
or damages to property.

March 2013

Visit www.jimabernethy.ca

coffee.tea.simple.

K-CUP
OF THE MONTH

Martinson’s Dark Roast

e ONLY $24.00
8|  PER BOX OF 48!

MIX & MATCH: @
Over 225 K-cups to choose
from, singles available!

New/at!’Markcol
MARLEY COFFEE

4 L (Shot gl

e H F'.ﬁ'

OSHAWA -~ . Taunton Rd.
1170 Simcoe Street North N -
NEW EXTENDED HOURS: Tecumseh St. |
Mon - Fri 9am to 7pm _
Sat - Sun 9am to 5pm Beatrice St
Consession Rd
BOWMANVI I.I.E Bﬂ’é?ﬁ%ﬁ%of
610 Regional, Rd. #42
82 s | agoma
Mon - Fri 9am to 6pm 1 =
Sat - Sun 9am to 5pm E E
I 5
3050 Garden Street #106 - | £ /§
in the Shoppers Plaza Rossland Rd. /
Mon - Fri 9am to 7pm WY 2 i

Sat 9am to 6pm
Sun 9am to 5pm

Do you want to read back issues of the ClaringtonPromoter? Visit www.claringtonpromoter.ca
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by Tom Coleman

DURHAM FARM FRESH
www.durhamfarmfresh.ca

A growing number of restau-
rants and retailers are dedicated
to highlighting locally grown/
produced food in their estab-
lishments - no surprise that

Order Your Tree

Have you considered
planting trees on your prop-
erty? If so, the Ganaraska Re-
gion Conservation Author-
ity can provide assistance.
Tree seedlings can now be
ordered through the Ga-
naraska Region Conserva-
tion Authority until March
4, 2013. This can be done
through an easy to use and
informative selection cata-
logue and order form. There
is a minimum order of 25
seedlings, with increments
of 25 seedlings per species.
Seedlings costs range from
$0.50 to $1.25 each.

When it comes to plant-
ing the seedlings, landown-
ers can plant the seedlings

there are some fine examples of
this dedication in Clarington.
Durham Farm Fresh is
pleased to welcome Dee’s Har-
vest Table, Uncle Jack’s Meat
Pies, and Tyrone Mills Limited
to our 2013 membership.
Located in Newcastle, this
quaint restaurant is what home
cooking is all about - Diana
converted her grandparent’s
home into Dee’s Harvest Table
in 2011. Seasonal menus are
created in order to showcase
what is available from the local
farms product is sourced from.
For a local dining, catering and

themselves or have them
planted through the Ga-
naraska Region Conserva-
tion Authority's Tree Plant-
ing Program. Funding is
also available to assist a tree
planting project through
the Clean Water - Healthy
Land Financial Assistance
Program when more than
500 trees are planted.
Planting trees can provide
many benefits to your property:
- Consider establishing a
windbreak to help reduce
home heating costs, or
shade trees to reduce home
cooling costs.
Consider large scale
reforestation on marginal
land to increase wildlife

ClaringtonPromoter.ca

bakery experience, try Dee’s
Harvest Table: www.deeshar-
vesttable.com.

If home cooking is impor-
tant to you and your family and
you don't always have time to
prepare your own meals from
scratch - try Uncle Jack’s Meat
Pies. Offering meat pies & pat-
ties and perogies, Uncles JacK’s
uses local meat and vegetables
in their delicious heat and serve
meals. For a full listing of their
products  visit: www.uncle-
jacksmeatpies.com.

Looking to buy local - year
round? Tyrone Mills Limited

Visit www.jimabernethy.ca

prides itself in offering locally
produced apple cider, jam,
honey and maple syrup. They
have a delicious selection of
baked goods and a variety of
stone ground flour. Originally
built in 1846 as a water power
saw mill and flour mill, Tyrone
Mills is also a great piece of
history. Call 905-263-8871 for
hours and directions.

Discover the local difference
- dinning and shopping!

For more information, visit
www.durhamfarmfresh.ca  or
call 905-427-1512.

Seedlings Today

habitat, or provide future
additional income through
timber management or oth-
er forest resources.

- Help increase forest con-
nectivity by planting in areas
that will increase the size of
existing forest or woodlots.

- Enhance stream banks and
river valleys by planting spe-
cies that stabilize stream banks
and increase stream shading.

For more information on
how you can participate in
the 2013 tree seedling pro-
gram or the Clean Water -
Healthy Land Financial As-
sistance Program, contact
Pam Lancaster, Stewardship
Technician at 905-885-8173
X 247 or plancaster@grca.

5
QGanaraska
f H CONSERVATION

on.ca. The Tree Seedling
Order Form can be found at
Wwww.grca.on.ca.
For more information

contact:

Pam Lancaster

Stewardship Technician

Ganaraska Region Con-
servation Authority

2216 County Road 28, P.O.
Box 328

PortHope, ON L1A3W4

905-885-8173 x 247

Everything You Know About
Asset Allocation is Wrong

by Dr. James Breech

PRESIDENT & CEO

COUGAR GLOBAL INVESTMENTS
www.cougarglobal.com

(see ad on page 4)

The majority of finan-
cial industry professionals
construct portfolios put-
ting equal weight on a gain
of $1,000 or a loss of $1,000
because they have been
taught to think of risk as to-

tal volatility, and assumes
that investors are indiffer-
ent between “upside risk” or
making money and “down-
side risk” or losing money.
But the research of Dan-
iel Kahneman and Amos
Tversky demonstrated that
this is not the case (Think-
ing, Fast and Slow). Most
people find that the units
of pain (210) they experi-
ence from losing $1,000 are
more than twice as great as
the units of pleasure (fewer
than 100) they derive from
making $1,000 (see graph).
There is a fundamental
mathematical reality that
reinforces this: if you start
with $1000 and lose 50%
you need to double your

money to be whole again.
All of this takes time, and
you will still be in a deficit
position regarding your cu-
mulative pain and pleasure.
So the moral of successful
investing is that to achieve
the desired compound
growth, it is important to
avoid losing money. This
approach was developed at
the Pension Fund Research
Institute by Dr. Frank Sor-
tino, who recognized that
true risk for an investor is
the risk of failing to achieve
the compound rate of
growth required to fund his
or her financial objectives.
ETFs are ideal vehicles for
asset allocators. There are
hundreds of ETFs that track

the performance of broad
asset classes. Sophisticated
modelling techniques allow
for a unique approach to
portfolio construction.

But most importantly, the
asset allocation for a down-
side risk manager results in
a much different portfolio
than one constructed using
traditional methods and is
designed to perform in ac-
cordance with the investor’s
specific objectives.

Above all, to achieve the
desired compound growth
your portfolio must be con-
structed to avoid bear mar-
kets and participate in bull
markets. Thereby, not only
is downside risk minimized;
so is overall volatility!

COME; JOUNI

| Us FoRr

. ST. PATTY'S
DAY

BB

Durham East 4-H
Sign Up Night
Wed., March 20th - 2013
7pmto 9 pm

For all Young People—Ages 9-21 (as of Jan.1, 2013)
$65 Annual Membership

Base Line Community Centre
2444 Base Line Road, Bowmanville
metdale@xplornet.com or 905 623-5001

905:987:4200
119/ KING/AVENUE W' -
NEWCA?‘II‘LE

Heating & f
Air Conditioning £

Celebrating 10 years in business

* Propane ® Indoor Air Quality _

. * Air Conditioning

905.987.4328 | rtheating@yahoo.ca

Est. 1991

Looking forward to meeting your
needs from bird seed, racing
pigeon mixes to horse feed.

W|LD BI1IRD SEED
We 'ne For The ?W!

Mon - Fri8 am to 5 pm
Sat 8 am to 3 pm

905 623-9198 or 1-877-623-9198
3048 Concession Rd. 3, RR4
Bowmanville ON, L1C 3K5

info@braggswildbirdseed.com
www.braggswildbirdseed.ca

Value

$500 $750  $1,000

§ (Gains)

eSS e e

sesssnsnef =170
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COMING SOON

Brick Bungalow on quiet court in Bowmanville.

Offers open concept main floor Kitchen & Living areas. Full renovation
includes upgraded open concept kitchen/dining & living areas with walkout
to deck plus finished family room with walkout to large pie shaped lot. 2 four
piece bathrooms, inside access to garage and more. Exclusive Listing - will
not last - call Jim Abernethy now!

MILLION DOLLAR VIEW! - $949,000

Arare find! One of the highest building sites in all of Clarington. Located
on the top of a drumlin hill this 85 acres boast an impressive 360
degree view overlooking the Ganaraska Valley. Mostly good produc-

tive farmland with some maples, oak and natural springs. Imagine the
colours in the fall! For more details contact Jim Abernethy Royal Service
Real Estate Inc., Brokerage 905-261-7788 cell 905-697-1900 office

Jim Abernethy, Broker
Vour fréendl in Fond Eslode

www.jimabernethy.ca
181 Church Street., Bowmanville

905-261-7788 cell
905-697-1900 office

www.jimabernethy@royalservice.ca

As | now celebrate 2 years as editor/publisher of this newspaper and Real
Estate Broker with Royal Service Real Estate Inc. - | would like to thank the
many people who have placed their trust in me.

| have always been a strong believer in the future of our community. For our
family, Clarington is the Community of choice to raise a family.

Please do not hesitate to call me if you require assistance with or just want
to chat about your real estate needs.

Sincerely,

N
RovALSERVICE

REAL ESTATE INC.
Brokerage

Jim Abernethy

NOT INTENDED TO SOLICIT Buyers or Sellers currently under contract with a brokerage.

Choose From Four Building Sites!

$369,900

3 bedroom, all brick bungalow on large lot 1acre

country lot, Lrg country kitchen with dining area &

w/o, Bright & spacious open concept living area,

3 m/f bdrms with hrdwd flrs, 2 baths, m/f laundry.
Bsmnt with Rec rm, games rm & storage, Insulated 2
car garage/shop with hydro + 2 addit storage bldgs.
Surrounded by mature trees & apple orchard. Mins to

Bowmanville, Newcastle, Orono & commuter routes

For further details
call Jim Abernethy, Broker 905-261-7788

jimabernethy@royalservice.ca

3342 Concession Rd 3, Newcastle 6854 Soper Road, Kendal
\

$519,000

10 Private acres, secluded & quiet amongst mature trees on
dead end country road. This 2600 s.f. custom built house is a
great family home. Fireplace, w/0 & patios. 3 Box stall barn &

gardens. New windows & sliders in 2009

For further details call Jim Abernethy, Broker
905-261-7788
jimabernethy@royalservice.ca
Royal Service Real Estate Inc., Brokerage

$189,000

See site #

1,$59,900 - 1 acre on Thertell

2.$189,000 - 5 acre private building lot overlooking village & southern views to Lake Ontario,
has municipal water and natural gas services available. Two minutes and you are on the 401

8622 Mercer Rd. Kendal 7677 Thompson Road

Contemporary Fieldstone design offers casual living on 95
acres backing onto 11,000 acre Ganaraska Forest Reserve.
Perfect home for the family who enjoys outdoor activities.
Spring fed pond, stream, pastures and hardwood bush.

For further details
call Jim Abernethy, Broker 905-261-7788

jimabernethy@royalservice.ca

e $749,000

Quality constructed & energy efficient w/ground source
geothermal heating & A/C. Incredible 180 degree views
overlooking the Ganaraska Valley. Ask why the this home has
free intemet service. Total heat & hydro only $310/month.

For further details
call Jim Abernethy, Broker 905-261-7788
jimabernethy@royalservice.ca

Fabricating Plant On 6.7 Acres Is Fully
Fenced & Gated, located @ Hwy 401 &
Bennett Road Interchange. Connected
to municipal water. Building has 100%
Sprinkler System, 600V 4000Amp
electrical service, 4 loading docks, 3
drive-ins/thru, 18Ft clear under 20Ft
ceiling. Total 56,000 sa.ft. includes 7%
offices. Too much space for you? | have

someone who wants to lease up to 50%.

Do you want to read back issues of the ClaringtonPromoter? Visit www.claringtonpromoter.ca




