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Unique property that comes on the market once or twice in a lifetime.
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Visit: jimabernethy.ca

See page 8 for more details. \
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Streetscape of downtown Bowmanville in the early 1900’s. View of Northwest corner of King and Temperance Streets.

Past Editions Are
Available On-Line
- Home Cooking with Cathy
- Peter Hobb’s Business Tips
- Charles Taws History of Clarington
Visit
www.claringtonpromoter.ca

a Scotsman named Charles
Bowman. Unfortunately, not
much is known about this
important man. One curious
fact is that he never lived in or
anywhere near the town that
bears his name. How did this
happen? And just who was
this man anyway?

The museum has recently
been in contact with two
researchers in Scotland and
this has shed some new de-
tails on the life of our elu-
sive founder. Still, most of
the evidence comes from a
group of legal papers that
were acquired in 1972 by
then Bowmanville Museum

wife were attending a wed-
ding for a distant relative in
Montreal when they were
approached by another
guest who explained he
worked for a local law firm
which possessed many old
Bowman papers with some
relating to Bowmanville.
Evidently, they had, at one
time, handled the legal af-
fairs for Mr. Bowman’s de-
scendants but the papers
were now very old and they
no longer required them.
Mr. Thompson jumped at
the chance to acquire these
for the museum. Among
the many legal papers were

we know about Charles
Bowman. Charles Bowman
was the son of William John
Bowman who owned and
operated a starch works in
Laurencekirk Scotland. We
know this because of the
many complaints still exist-
ing in legal records of the
smell from the starch works.
This part of Scotland is
known for its textile industry
and William John Bowman
did good business with the
various firms. The family
estate was called Greystones
and the Bowman’s could be
considered to be of comfort-
able means. Of Charles’ ear-

PeterHobb ................. Page 2

L by Charles Taws chair, Andy Thompson. This Charles Bowman’s last will lylifelittle can be said except
Editorial ................... Page 3 in itself is an interesting and testament. Bowman- that he travelled in Europe,
CLARINGTON MUSEUMS story and I still shudder to ville historian and museum notable Malta and Italy, and
Feature Homes . ............. Page 8 AND ARCHIVES think where these important  founder Elsie Lunney spent he had a sister Ann, who
. . www.claringtonmuseums.com papers might have ended hours pouringover these pa- never came to Canada but

Home Cooklng with Cathy ..... Page 10 ¢ up had Mr. Thompson not pers to glean the significant stayed in Scotland.
B illei daft been in the right place and local details. When Charles was born
Durham Farm Fresh ......... Page 11 owmanvifiels namedatier . rjght time. He and his Let’s first look at the facts is not known, but at some

pointin his youth he came to
Canada to seek his fortune.
He settled in Montreal and
in 1830 he married Elizabeth
Savage. Their ceremony was
in St. James Church in York
(Toronto), but the couple
lived in Montreal where
Charles built a large Italian
Villa style house. Elizabeth
was the eldest daughter of
George Savage who was a
Collector of Customs at York.
They had at least 8 children,
but 3 died very young. The
surviving children were two
sons, Charles and John, and
three daughters Elizabeth,
Ann and Victoria Sophia.

Continued on Page 4 &=

JAMES

PRINTING
& SIGNS

YOUR PRINTING AND SIGN

SUPERSTORE

print | design | signs | vehicle wraps

66 King Street West, Bowmanville
905.623.8001 | sales@jamespublishing.ca
www.jamespublishing.ca

Follow us on n

INTRODUCTORY
SPECIAL: ONLY

This is a great opportunity to print
your blueprints, CAD drawings,
stained glass/woodworking
patterns and MUCH MORE!

Offer expires Nov 14, 2011
*Other charges may apply.

NOT INTENDED TO SOLICIT Buyers or Sellers currently under contract with a brokerage.
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CAN'T FIND THE PROPERTY YOU'RE LOOKING FOR...SOLVE PROBLEMS WITH CREATIVE SOLUTIONS

V EENSTRA

DESIGN & FINE HOME BUILDING

Quality Finishes

www.veenstra.ca

David Veenstra & Company

Creative Designs
PROVIDING LOT DEVELOPMENT, HOME DESIGN, BUILDING & RENOVATIONS
905-623-6714

Clever Solutions

Will You Have Enough Money When You Exit Your Business

by Peter Hobb

HOBB & COMPANY
CHARTERED ACCOUNTANTS
www.hobb.ca

One very important aspect
of planning for the exit from
your business is to put a plan
in place that will increase the
odds that you, the business
owner, and your spouse will
have enough money to live
comfortably in retirement.
There are two key elements to
this process. Firstly, you must
decide what you want to do
in retirement so an estimate
can be made of the financial

resources that will be required
in retirement. The second
element is creating and or
protecting the wealth you will
need to meet your financial
retirement goals.

The first element is some-
times difficult for the business
owner. Some business owners
have been so focused on their
businesses that they have not
had the time or the inclination
to think what the future might
be like when they don't have
to come into work. In a lot of
cases their businesses define
who they are so they cannot
imagine not having to come
into work. The reality, un-
fortunately, is there will be a
day when they will stop com-
ing into work. Hopefully this
day arrives on their terms and
they have adequately planned
for that day. When planning
for life after retirement, be
honest with yourself. What
do you and your spouse really

Tired of Traditional Investments?

Change is Closer than You Think.

Cougar Global Investments LP is a portfolio manager

of Exchange Traded Funds (ETF) — the most innovative

and exciting new investment vehicle since mutual funds

became widely available over twenty years ago.

The unique investment platform of Cougar Global

Investments, a Toronto based firm, has been discovered
by the world’s largest independent broker-dealer,
headquartered in the United States. In just one year,

LPL Financial has placed more than $600m onto Cougar Global’s platform.

want to do? Is it travelling the
world, sailing the Caribbean,
or going back to school. Ifyou
do not plan for what you really
want to do in retirement, you
may find, once you do decide
what you do want to do, that
you do not have the financial
resources you need.

Your planned lifestyle in re-
tirement is one aspect that will
affect the financial resources
you will need in retirement.
Other issues to consider in-
clude the amount you want
to leave to your children and
your charitable giving plans.
Although these items are not
static you still need a starting
point. Also there are anumber
of different strategies that can
be implemented to achieve
your financial goals. Having
a financial plan will put you
along way down the road to-
wards ensuring your financial
security in retirement and
achieving your financial goals.

Dr. James Breech

Surveys have told us that
more than 80% of business
owners believe that pro-
ceeds from the sale or trans-
fer of their businesses is very
or somewhat important in
meeting their financial retire-
ment needs. This is a very
risky proposition. There are
no guarantees that you will
realize enough money from
the sale or transfer of your
business to meet your finan-
cial retirement needs or that
you will even be able to find
someone to take over your
company when you are ready
to exit. New products could
be introduced that make
your products obsolete, more
competition could squeeze
your profit margins or your
customers’ tastes change. We
all know the risks in running
your own business. To reduce
those risks you need to plan.

There are many strategies
that can be implemented to

meet your financial goals,
one of which is realiz-
ing, from the sale of your
business, the money you
need. Another strategy in-
cludes transferring busi-
ness wealth while you are
operating the business.
One common example
of transferring business
wealth in this manner is
to take money from your
company and put it into
a Registered Retirement
Savings Plan. Other strat-
egies, which are more
complex, include setting
up an investment compa-
ny and transferring cash
not needed by your op-
erating company to your
investment company, setting
up an individual pension plan,
and refinancing the operat-
ing company and transferring
the money to yourself. Your
company’s situation and your
personal and business goals

Artist Jacqueline Kent
will be joining us in-store!

World renowned artist Jacqueline
Kent will be visiting us in-store
Saturday, October 15th for
Apple Fest!

Great opportunity for you to have
your Jacqueline Kent Figurine
signed or to purchase an original

will affect what strategies are
the best. There isn't one recipe
that will work in every situa-
tion. Know your options. Be-
ing ready for the eventual exit
from your business isn't about
deciding this week that you will
sell next week.

Canadian investors with a minimum of $250k can take advantage of Cougar Global’s piece.

expertise in managing portfolios of ETFs. Dr. James Breech, who founded Cougar

Talk to Jacqueline Kent about her
new exciting venture
Jacqueline Kent Inner Circle.

Global, lives in Clarington. Dr. Breech would like to describe this fresh approach
to investing, and provide Cougar Global’s current Global Capital Market Outlook to
residents of Durham Region. He will be speaking at WindReach Farm in Ashburn
on Thursday, November 3 at 5pm. Refreshments and a buffet supper will be

served. RSVP is recommended as space is limited, admission is complimentary.

Cougar Global has a long and enviable track record as a tactical global asset allocator.

Autumn Tree 4 Visi b site f full list of

Your Holiday Tree isn’t jus isitourawed ste for our ullisto
for CRvistmas! 0 lioe Coretand Gif

oy ! e The Village Card and Gift Shoppe.

A Phone: 905-914-0931
SRR Web: www.villagegiftshoppe.ca Blog: blog.villagegiftshoppe.ca
Email: orders@yvillagegiftshoppe.ca

If you have a minimum of $250k in investable family assets, we invite you to learn

about Cougar Global’s innovative investment philosophy and process.

To RSVP

call Nat Maneechai at: 1.416.386.5255

or email: nmaneechai@cougarglobal.com

www.cougarglobal.com

Like Us On Facebook

twitter roowus

@villagegiftshop

Seminar Location:

WindReach Farm 312 Townline Road ~ Ashburn, ON LOB 1A0

Offers’subject to/change[without notice?

NOT INTENDED TO SOLICIT Buyers or Sellers currently under contract with a brokerage.
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The Family Farm - Backbone of

Our Economy

I hope you have enjoyed
reading about the early his-
tory of the many commu-
nities that have helped to
shape Clarington into what
it is today. We are blessed
with living in a community
rich in heritage with a strong
economy, based on energy
and agriculture.

Energy and agriculture
were the two resources that
influenced Charles Bowman
in 1824 when he invested in the lands which later became
the community bearing his name.

Today our largest single employer is the OPG Darlington
NGS which now produces almost 20 % of our Provincial elec-
trical demands.

Since the days of Mr. Bowman, Agriculture has always
been one of the leading industries in Clarington.

Agriculture will continue to play an important role in our
foreseeable future considering the Provincial Greenbelt and
Oak Ridges Morain Acts now regulate about 80 percent of the
lands within Clarington.

Clarington farmlands are just too productive to be used
for any other purpose other than what they have been doing
for centuries...... feeding people.

The difference of course is that in 1824 a farmer, his wife
and 12 children may have cultivated 1-20 acres, whereas to-
day it is not uncommon for some of our farming community
families to manage in excess of 1,000 acres.

Operating a profitable family farm is becoming more chal-
lenging each year. Unfortunately we may see the demise of
the family farm model as we have known it for the last cen-
tury or more.

Farming is becoming big business and like other busi-
nesses, new capital investments are required to continue to

by Jim Abernethy, Editor

jim@ClaringtonPromoter.ca

improve and expand operations. New capital is not always
readily available and may require farm owners to consider
options such as: 1) Drawing down on existing savings. 2) Di-
versifying land use to increase revenues. 3) Mortgaging the
farmland that may now be free and clear, or 4) Selling the
farmland with a leaseback privilege allowing the family to
continue to live on and operate the farming operation.

The sell/leaseback option may be ideal for the farming
family which has recognized that, for a number of reasons,
the days of operating the family farm are limited. The pri-
mary reason is because their children do not have an interest
in carrying on the family business, and within the next 5-10
years they foresee a need to dispose of the farming operation.

Scotiabank’s latest real-estate outlook in September 2011
said that Canada is showing resilience that few other coun-
tries have been able to maintain.

“In the majority of the major markets we track in North
America, Europe and Australasia, inflation-adjusted home
prices declined on a year-over-year basis in the second quar-
ter of 2011,” said Adrienne Warren, Scotiabank Economics
senior economist and real estate specialist.

“While Canada’s hot housing market also has begun to
cool, it remains a notable outperformer.”

The Scotiabank Report noted that of the nine major devel-
oped markets it tracks, only Canada, France and Switzerland
showed housing price increases year over year.

The report went on to say that in Canada, existing home
prices were up five per cent year-over-year from April to
June, while prices appeared to level out in July and August.

The economy may be up and it may be down, but fortu-
nately for the owners of farmland in Clarington, there is and
always will be a demand for good productive farmland.

As Charles Bowman foresaw the economic potential of
this area in 1824, investors who know the value of good agri-
cultural lands have expressed to me their interest in buying
Clarington agricultural lands - while being respectful of the
families who have worked these lands for generations.

CLARINGTON

Delivered by

CANADA : POSTES
POST CANADA

Advertise your message to Clarington herel

Canada Post delivers your message in the Clarington Promoter.ca to more than 30,000
homes & businesses in Clarington for just over

1/2 cent per household ¢ For details call 905-261-//88

The Family Farm, and How to
Pass it to Your Children

For many farmers it is
important to maintain the
family farm by passing it on
to the next generation.

Planning for this event is

a critical part of every farm-
er's retirement plan. This
involves a number of steps,
which must follow a par-
ticular order under the guid-
ance of experts who can help
define this process so as to
achieve goals on both a per-
sonal and a business level.

The Family Farm, unlike an outside business, is also often
the family home, which presents additional challenges as
the dynamics of family structures and relationships must be
taken into consideration. Does the next generation want the
responsibility of running the farm? How does one equalize
between siblings so as to provide a fair and equitable distri-
bution of assets?

A critical step begins with sitting down with all family
members to determine which, if any, of your adult children
are interested. Don't make the assumption that because
“John or Jane” has always been the one to take care of things,
that he or she actually wants the responsibility. Be clear. Set

by Vicki Breech

CFP, FMA, FCSI

out and define goals and objectives.

Next you can begin to gather and collate information,
such as legal and tax documents. Current and historical fi-
nancial information, and reasonable profitability expecta-
tions — past, current, and future prospects need also to be
analyzed and compared with local available benchmarks for
viability and feasibility.

Present scenarios — transfer of ownership, financing, busi-
ness structures, legal questions and issues, and potential tax
implications. Plan for variables, keeping flexibility in mind.
Establish working relationships with the appropriate ex-
perts; bankers, lawyers, accountants, insurance agents; and
a coordinator to keep everyone current and connected.

Articulate tentative decisions regarding the shape and di-
rection of the plan and estimate general timelines.

Document a final summary, including an overview, sched-
ule of events, financial and supporting documentation, and
contingencies to allow for current or future changes.

A clear and detailed outline of the implementation of the
plan, including a monitoring and progress schedule should
be copied and distributed to all farm family members. This
will help to maintain clarity over time.

Source: Ontario Ministry of Agriculture, Food and Rural
Affairs, “Taxation on the transfer of Farm Business Assets to
Family Members” Order No. 09-015

ASSEY HOUSE RE
THE NEW W - ~ STAURANT
Catering Available 905-987-3747
Your hosts Gus & Karen Bastas 27 King Ave. E., Newcastle
BUY ONE Entrée

Get the second

Offer EXp ires October 31/11 “Eat in only. Must present before ordering.

Can not be combined with any other offers or specials.

507 OFF ;
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HOOPERS
3 ORI

Your Family Jewellers Since 1945

39 King St. W., Diamonds | Gold Jewellery
Bowmanville, ON Watch & Jewellery Repairs on Premises
L1C 1R2 Appraisals | Custom Work | Engraving

905.623.5747

We invite you to stop by to
hoopersjewellers.com

see our new look!

12 Temperance St. 905.697.3536

Bowmanville, ON

s Autome,.
P e

Licensed Automotive Technician ‘*
atkins@bellnet.ca

Domestic/ Import Repair
atkinsauto.ca -

<

e Newcastle e

“Welcome To Fall”
Savings Event

Tax On Any
Purchase

(the equivalence of the tax)

*Limit

275j)Toronto)Street]
Newcastle]ON

905:98i7.4560)

Newcastle Recycling Limited

Jim Hale
Scrap Dealers & Steel Sales
Used Automotive Parts

4349 Conc. 4, Orono
Ontario LOB 1MO

Tel: 905-786-2046 » Fax: 905-786-2761 « Toll Free: 1-888-267-5679

Victory Cigars

Humidors & More!

215 King St. East Oshawa
Telephone 905-443-0193
www. VictoryCigars.ca

NOT INTENDED TO SOLICIT Buyers or Sellers currently under contract with a brokerage.
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STRATHAVEN AND MARNWOOD

Retirement & Long Term Care

We offer the highest standard of personal care in a
warm, secure and frlendly environment in the heart of Bowmanville.

The Legend Of Charles Bowman

<1 Continued from Page 1

All were under the age 0f 18
when Charles died in 1848.
Even before his marriage

Charles was building his
fortune. Upon his arrival he
went into the employ of the
Honorable James Leslie as
a clerk and stayed with him

alil

This picture shows Charles Bowman’s house in Westmount, Montreal. He
acquired the property in 1828 and shortly after 1830 constructed this
magnificent Italian Villa style house for his wife, Elizabeth Savage, and their
growing family. The estate was called Forden and it later became the home
of Charles Bowman’s only surviving child Elizabeth Raynes and her husband
Captain Robert Raynes. When the last Grand-child died the estate was sold
and torn down in 1949. Today you can see Forden Crescent which used to be
the estate driveway. The carriage shed still exist. It was converted to a home
and owned for many years by the Birks Family of the Birks Jewellery Store
chain. When the house came on the market a few years ago its price tag was
in the millions!

for a number of years.
attended the Scotch Presby
terian Church on St. Gabriel
Street and took an active part
in church administration.
He became senior partner
in his own firm, originally
known as “Bowman and
Smith”, probably around
1820. With headquarters in
Montreal they had business
holdings throughout Upper
and Lower Canada. Besides
Montreal they had interests
in Trois Riviere, Colborne,
Port Hope, in the Goderich
area and, of course, in Bow-
manville. Bowmanville his-
torian J.B. Fairbairn wrote
in 1906, “Mr. Bowman spent
a good deal of time in the
old country purchasing
supplies. He had extensive
means and knew how to buy
to advantage.”

It was Charles’ business
interests that led to his con-

nection with Bowmanville.
When he arrived in 1824
there was already a small
village in the area called
Darlington Mills. One can
imagine Charles Bowman
standing at the crest of the
hill where the corner of Scu-
gog and King Streets are now
located. To the southeast he
could look down into the val-
ley and see the small village
and to the west his property
on which he saw so much
potential. Darlington Mills

October 2011

had already started growing
out of the valley to the west
(Roenigk Drive area today).
Up on the hill, which be-
came known as Westmount,
lies Chapel Street. A re-
minder that the first church
in the village was built there.
Charles could not purchase
thatland as it was not for sale
so he purchased 300 acres
from the Honourable Wil-

The term “Scotch” is generally frowned upon these days (especially by people
from Scotland), but saw widespread usage in the old days. That is what the
church called themselves so essentially it is correct. This church was long
ago absorbed into a larger one.

liam Allan of York (Toronto).
This is the land where most
of the Town of Bowmanville
now sits. Mr. Allan was likely
an absentee landlord and
Mr. Bowman also purchased
the business of Mr. Lewis

Lewis who had taken over a
general store and mill start-
ed by the Burk Family many
years earlier. This old store
still exists today, although
the building has had many
renovations and additions

Continued on Page 9 1=

Clarington Older
Adult Association

Operated by the Clarington Older Adult Centre Board

Fall Dinner and Dance
Saturday, October 29th, 2011

Doors Open at 5 p.m. Dinner at 6 p.m. Entertainment
by “Classic Swing”. Join us for a buffet dinner and dance the
night away to Then and Now Sounds. Reserved Tables Available.

Gilbert & Sullivan Concert & Sing A Long
Thursday, October 13th, 2011

(Cash Bar & Refreshments Doors Open at 6:30 p.m.
Concert at 7:30 p.m. FREE Will Offering
FREE advance tickets available at the front desk.

Remembrance Day Luncheon with

Branch #178 Legion Colour Party
Tuesday, November 8th, 2011

11a.m. $8.05 Members « $11.40 Non-Members
Advance registration required.

Theatre Night - “Old Wives Tales”

Saturday, November 12th, 2011

Doors Open 6 p.m. Show Starts at 7 p.m. $10 per person
Advance registration required.

Canadian Health Tour Visits Newcastle
Monday, October 17th, 2011 10a.m. - 2 p.m.

FREE Half Day program includes: {'
“A Healthier You” presentation, nutrition and meal
planning, demonstrations and live entertainment with
Sinatra Unlimited... The ERA of crooners and legends!

Iransportation ALWAYS available to and from the COAA . ..
Open Monday to Thursday 8 am to 6 pm & Friday 8:30 am to 4:30 pm

26 Beech Avenue
Bowmanville

905-697-2856

coaa@bellnet.ca
ww.claringtonolderadults.

%

just contact the front desk to pre-book your r

NOT INTENDED TO SOLICIT Buyers or Sellers currently under contract with a brokerage.
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Drop in and see our
new fall arrivals!

905.987.5332

14 North St., Newcastle

TwoeTimer

quality new & experienced clothes and accessories

Go oheod - no one will find out!

“Newcastle’s Best Kept Secret”

by Wilma Kulyk

WINDOW FASHION
PROFESSIONAL ,
SENSATIONAL SEAMS
www.sensationalseams.com

Interior lighting is one of
the most important com-
ponents of any decorating
plan. Proper lighting will
add depth, warmth, and
mood to a space.

Lighting should be chosen
to match the use or purpose
that it will serve. There are
four basic types:

Task lighting illuminates
work or task areas and pro-
vides light for reading, cook-
ing, and focused activities.

Accent lighting is direct
light focused at select surfac-
es. Itisused to draw attention
to a particular item such as
art, adding beauty to a space.

Ambient lighting is the
overall illumination. It pro-
vides general lighting and

- 1' ,l

sets the mood.

Kinetic Lighting is light that
moves, such as the glow given
off by alit fireplace. It adds ef-
fect and drama to a space.

It is important that every
seating area in a space has
a lighting source for tasks.
Table lamps are not only
functional, but beautiful as
well. Lamp bases and lamp
shades can be mixed and
match to add to the overall
design plan.

Quick Lighting Tips:

 If a room seems closed

in or cramped, let in the
sun shine! Choose treat-
ments that simply frame

the window, rather than
coveringitup. Use sheer
fabrics that allow light to
enter. This will warm up
the space and increase
its “visual size.”

e To add interest and
depth to a space, use
up-lights in corners
and behind plants for a
stunning effect.

e Give vyourself options
with overhead lighting
that can be used for tasks
—as well as for creating a
favorable ambiance — by
using dimmer switches
in each room instead of
the typical light switch.

Interlock Driveways

by Dirk Woudstra

PRO LAWN LANDSCAPING
www.pro-lawnlandscaping.ca

Installing an interlock
driveway can be a significant
investment for most home-
owners but it can give your
home years of curb appeal
if installed properly. A lot of
stone manufacturers offer
lifetime warranties on their
products but the details are in
the fine print. The fine print
will usually read if installed
according to specifications.

A few things to remember
when installing an interlock
driveway:

The depth of your exca-
vation can vary depending
on the nature of your sub
grade. For example, a clay
sub grade soil could require
up to a 20” sub base plus a
6” base as a silty-sand which
would require less. Techni-
cal guides are usually avail-
able from your landscape
professional or your stone
supplier. We normally use
A-Gravel for our base but
remember to compact to
100% standard proctor den-
sity. We wusually compact
in 3-4” layers. Be careful to
protect the sub grade from
surface water while in the
process of installing your
new driveway.

Using laser levels to deter-
mine final grades will also

help you to find your 2%
slope needed for surface wa-
ter runoff.

Use concrete sand or
equivalent for your bedding
layers. Do not use limestone
as your bedding layer. Use
edge restrains for all of your
interlock projects including
patios and walk ways.

Compact your interlock
into the bedding sand and
compact again when sweep-
ing sand into the joints.

We use a polymeric sand
because it helps to resist
weeds, insects, and erosion.
It hardens after moistening

There are a lot of factors to
consider when installing an
interlock driveway but when
installed properly it will add
to the value of your home and
give you years of enjoyment.

=
==

F =

Wilma Kulyk is an award-winning
interior design professional, and
owner of Sensational Seams of
Newcastle Ontario. Contact Wilma
at 905-987-4272 or email wilma@
sensationalseams.com. Read more
at http://www.sensationalseams.

~)
ECelebrate ekt

life's treasures

=y

Dustte® honeycomb shades with LiteRise® -

“od,
Celebrate the Season

The LiteRise” cordless system improves safety for children
and pets. Simply push up to raise and pull down to lower -
your shades stay right where you put them.

From Sept. 1¢tto Oct. 14", 2011 purchase 2 or more
Duette® honeycomb shades with LiteRise® and receive
a $25 Toys"R"Us® Gift Card. See this participating

Hunter Douglas dealer for details. Hlllllel‘[ll]llga

EXTRAORDINARY WINDOW FASHIONS

Full Service Interior Design
4140 Concession Rd. 3, Newcastle * 905-987-4272
sensationalseams.come wilma@sensationalseams.com

Tel: 905.623.0011

47 King Street West, Bowmanville

NOT INTENDED TO SOLICIT Buyers or Sellers currently under contract with a brokerage.
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HOOPERS

Your Family Jewellers Since 1945

39 King St. W,, g remonds | Gold Jeveller
3 Q . atc ewellery Repairs on Premises
”Whu' @] @]ﬂ Wunts w Gemlng n]] NOVGMber WGIGI‘I m de'ulls... BOWT]OCnv]ﬂLeQ, ON Appraisals | Custom Work | Engraving

(Excludes: Repairs, Watch batteries & Pandora Jewellery) 905.623.5747 * hoopersiewellers.com

Lakeshore New Horizons Band in Durham Region

A New Musical Revolution

by David Climenhage

In the 1840’s in France,
Adolphus Sax developed a
family of Brass instruments
with newly developed valves
that started a music revolu-
tion. Small Bands of these in-
struments could perform any
musical form popular in the
day. This development started
a growth industry in Europe
that quickly spread to North
America: The Town Band.

In Durham Region by the
end of the 1850’, every vil-
lage had a town band or a
factory band. Some of these
were quite notable and long
lived. The Orono Cornet
Band pictured above was
typical of the early bands
and it carried on into the
1970s under different names.
Most of the brass bands that
formed in the 1840s and 50s
added woodwind instru-
ments by the 1890s. In the
latter half of the 19th cen-

tury, these bands provided
the main entertainment for
public events, fairs, parades
and dances and provided the
music that reached everyone
in Canada. The Orono Cor-
net Band was a regular at the
Orono Fair.

Update to 2011: A new
musical revolution is under-
way brought to you by the
Seniors of North America:
The “New Horizons Com-
munity Band”.

This movement was start-
ed by Roy Ernst, a profes-
sor at the Eastman School
of Music in Rochester New
York. The program is aimed
at fulfilling the passion for
music of many retired men
and women who did not have
time to pursue this interest
while they were working. The
New Horizons movement
has been so successful that
it has spread all over North
America and has over 170
member bands. The bands

are linked on line and many
of the member musicians
connect when they travel. It
also offers music workshops
so its members can learn
from some of the finest band
leaders in North America.
The Lakeshore New Ho-
rizons Band program will
appeal to those who have
played regularly at some
time in their lives or to those
with no musical training.
Instruction is provided at
the beginner level and this
will allow anyone, with time
to practice, to develop over
a few years to play a brass,
woodwind, or percussion
instrument in a community
band. The advanced com-
munity band is made up of
individuals who have more
playing experience, some
of them from the New Hori-
zons program and some who
have played for many years.
If you are interested in this
program and live in Durham

Region or Northumberland
County, contact Lakeshore
New Horizons Band Presi-
dent Elliot Tremeer at 905

623 2677 (tremeer@bell.
net) or Lynda Shewchuk
at 905 623 5977. Rehears-
als are at the Maple Grove

United Church in Claring-
ton on Monday morning
(advanced) and Wednesday
mornings for beginners.

Sean Weir
Advertising Manager
Clarington Promoter
1-647-242-1124
905-261-7788

sean@ClaringtonPromoter.ca

Looking for a cost effective way to reach
every home and business in Clarington
with your advertising message ?

Call me and we'll talk.

CLARINGTON

The Horseless Carriage
Mens Chorus

Durham Region’s only
Barbershop Harmony Cho-
rus is inviting men who love
singing, to attend one of their
Monday night rehearsals.

The fun nights are at the
Glen Stewart Park Club-
house , Oshawa, starting at
7:30, and we sing until 10:00.

The chorus is preparing for
their Annual Christmas Con-
cert, and the members are ex-
cited about their 64th Annual
Show in the Spring of 2012.

If you require more infor-
mation, phone Len Clement
at 905-436-2172, or email
him at len.clement.sr@sym-
patico.ca

Kristin McCrez

NOT INTENDED TO SOLICIT Buyers or Sellers currently under contract with a brokerage.
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Managing Your Electricity Costs under Time of Use
Rates (TOU)

by Brian Mountford
ELECTRICITY UTILITY CONSULTANT

Homeowners have expressed
concern and frustration over
the implementation Smart
Meters and Time of Use Rates.
Here is a quick overview of the
program and how it operates.

Over the last few years,
the Provincial Government
directed Ontario’s electrical
utilities to install ‘Smart Me-
ters’ and begin to implement
‘Time of Use’ electricity rates.
While numerous stories have
appeared in various media
about the inaccuracies of
Smart Meters, investigations
have proven beyond a doubt
that Smart Meters are at least
as accurate as the old meters.
The problems that did arise
were mainly due to errors in
the billing systems triggered
by changing the meters. Al-
most all of these problems

have been resolved and utility
bills are now accurate.

Why Were Smart Meters
Installed?

Prior to TOU rates, custom-
ers paid a fixed price for elec-
tricity based on the average
cost of generation. However,
the ‘Real’ cost of generating
electricity varies considerably
based on demand. In ‘Off-
Peak’ times, most power comes
from cheaper forms of genera-
tion - Hydroelectric & Nuclear.
As demand increases, more ex-
pensive sources of generation
are required - oil, gas, and ul-
timately imported power from
other jurisdictions. By using
TOU rates to better reflect the
real ‘market price’ of genera-
tion, customers are expected
to be influenced to use less
during peak periods and more
in off-peak periods

What is a Smart Meter?

A smart meter records how
much energy is used in each
of three TOU time frames
(On-peak, Mid Peak, Off Peak -
Note - the times for these rate
periods change from summer
to winter as demand patterns
change). Once the meter cap-
tures the time based electrici-
ty usage, it then transmits it to
a central computer at the util-

POWER.
SMARTER.

MIDMNIGHT

noon 11

Summer
(May 1 - October 31)
Wesklays

ity. This time bundled energy
usage then allows the utility to
bill customers the electricity
rates for each rate period as
specified by the Ontario En-
ergy Board.

Will customers pay more?
Yes, but not because of smart
meters or TOU billing.
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Ontario Electricity Time-of-Use Price Periods

MIDMIGHT

NOON

Weekends and
Statutory Holidays

e Electricity rates are going
up to help pay for aging
utility infrastructure

e If customers do not con-
serve and/or shift use to
off-peak periods, their bills
will go up even more.

¢ Research indicates that
if rates were to be held

MIDNIGHT

noon 11
Winter
(November 1 - April 30)
weskdays

13

constant, the average cus-
tomer’s TOU bill would be
about the same as it would
have been prior to TOU.
What Can You Do to Man-
age Your Electricity Bill?
Conserve electricity — bet-
ter insulation, turn down your
thermostat in winter (and up

Help your budget and the
environment—run your dryer
during off-peak periods.

Prices effective May 1, 2011

Dff-peak

For curest TOU pricing, ploasa
190 1 W DRERFESnaITyboa &3

Ontario Ensrgy Board
Commission de 'énargie de NOntara

in summer if you have air
conditioning), energy effi-
cient lighting, using energy
efficient appliances, etc

Shift your use of electric-
ity to cheaper time periods
(weekends, nights) — review
the 2011 TOU rates in the
chart above.
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Jim Abernethy, Broker
Vo féendl in Foad Filode

www.jimabernethy.ca
1 Division St., Bowmanville

905-261-7788

Featured Home
e monih

Here is a unique property that comes on the market once or twice in a lifetime.

Picture yourself living in this perfectly sized home situated in a wooded hillside setting overlooking
two spring fed ponds; surrounded by rolling hills, meadows and trees.

Observe countless varieties of flora and fauna, unusual migrating birds, otter and deer visiting your
ponds. Believe it or not, this is available only 15-20 minutes NE of Bowmanville.

Check off the features you are looking for:
40 acres
perfect sized home
2 spring fed ponds
40 x 60 building w/Box Stall
Forest Management Plan
Low taxes
Secluded, Private & Picturesque
Headwaters of Ganaraska River
Private Wooded Trails
Close to Ganaraska Forest & Ski Hill
$639,000.

To view additional photos of this property, email JimAbernethy@RoyalService.ca or telephone 905-261-7788

Mother Nature's Paradise
4204 Concession Rd. 8, Orono $639,000

FOR LEASE / FOR SALE

$239,900

$389,900

3 Bedroom Home on wide lot with mature trees
located within walking distance to Historic Downtown
Orono. Features large country eat-In kitchen with
walkout to rear yard, open concept living room
with hardwood floor and main floor master. Heated
& Insulated 21’ X 24’ Garage/Shop ideal for the
hobbyist, carpenter or car enthusiast.

Call Jim Abernethy, Broker 905-261-7788
jimabernethy@royalservice.ca

Brand New 4 bedroom Model Home - corner lot with
great curb appeal and view overlooking Bowmanville
Creek Valley. Close to great walking trails. Full
Basement has walk-up entrance to/from rear yard.
Oversized 22’ X 24’ Double Attached Garage. Main
Floor Laundry & 5 piece ensuite. Vendor will consider
holding a mortgage.

Call Jim Abernethy, Broker 905-261-7788
jimabernethy@royalservice.ca

* WANTED - Productive Farmland (100-200 acres) Buyer will Lease Back.

- FOR LEASE - up to 5,000 sq ft Highway Commercial on 1.77 acres.

- FOR LEASE - Bowmanville Commercial 800 sq ft free standing building.

* FOR LEASE - Bowmanville Professional Office Space 2,400 sq ft.

* FOR LEASE/SALE - Bowmanville 800 sq ft Separate Building w/parking.
- FOR SALE - 127 Acres on outskirts of Newtonville only $3,850 per acre.

- FOR SALE - 175 Acres in Ganaraska Valley - $24k annual income.

- FOR SALE - Vacant building lot - Commercial & Residential on 3-Levels.

- FOR SALE - Rural Residential Building Lot, about 1 acre - $99,900.

Call Jim Abernethy, Broker 905-261-7788
jimabernethy@royalservice.ca

NOT INTENDED TO SOLICIT Buyers or Sellers currently under contract with a brokerage.
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What Is The Best Way To Market A Home For Sale?

Marketing a home for sale
is quite different from most
other types of marketing and
advertising. Unlike market-
ing many products, homes
are each unique. Market-
ing decisions will be based
on thorough examination
of the home’s features and
comparison to the competi-
tion in the marketplace. De-
cisions must also be made
concerning improvements
that might enhance the
home and sell it faster and
for a higher price.

Selection of media, as well
as timing and frequency of
advertising, is a skill devel-
oped over time by real estate
professionals. Local market
experience, as well as knowl-
edge of national trends is
part of it.

Unlike products that are
sold in multiple locations,
stores or outlets, a home is
fixed in location, and this is
a critical factor in the mar-
keting function. The saying
that real estate is “location,
location, and location” is
quite true. This factor can-
not be changed, nor im-

The Legend Of Charles Bowman

<1 Continued from Page 4

added to it over the decades,
as Tim’s Rent-All.
So, how did Darlington

proved upon. Both positive
and negative location fac-
tors must be dealt with in a
home’s marketing plan.
These factors will deter-
mine our selection of mar-
keting media, materials
and strategies. Let’s look at
the various ways in which
homes are marketed, as well
as the benefits and possible
drawbacks of each.
Newspaper ads - Whether
classified or display, color
or black and white, news-
paper advertising is one of
the most expensive media
in the home marketing plan.
Real estate brokerages, due
to their ongoing advertising,
gain experience and special-
ized knowledge in the types,
sizes and layout of ads that
are effective in marketing
homes. Using their volume
purchase discounts, broker-
ages can provide more news-
paper exposure than most
individuals could afford.
Homes Magazines - Maga-
zines that specialize in real
estate are also expensive,
but they can be quite effec-
tive. Timing is an issue here,

Mills become Bowmanville?
Some history books will tell
you that after the 1837 Rebel-
lion it was renamed because
Mr. Bowman'’s store in Bow-

John Simpson was a protégé of Charles Bowman. He began working in

his Bowmanville store in 1825 at the age of 12. He opened the first bag
of mail to arrive in town (1827), soon took over management of the store
and eventually became a partner in the business. He was active in bank-
ing, politics and civic affairs. In 1857 he established the Ontario Bank in
Bowmanville and in 1867 he became one of Canada’s first Senators. His
house can still be seen on the Southwest corner of Highway # 2 and Ben-

nett Road.”

as there is a longer lead time
from placement to publish-
ing with these periodicals.
The decision of whether
to advertise a home in one
of these magazines will be
based on the experience of
the local real estate profes-
sional. The lead time we
mentioned, as well as other
factors, will enter into the de-
cision of whether to market a
home in homes magazines.
The Open House - There
is a great deal of debate in
the industry over the value
of the open house for mar-
keting. This is a very local
decision as well. Local real
estate professionals will
have experience with open
houses, and can advise.
Specialty publications -
What are these? Magazines
about horses and riding for
horse properties are an ex-
ample. Golf course homes
advertised in golfing publi-
cations are another. There
are other examples, and
again, the local real estate
sales representatie will have
the information necessary
for decisions about them.

manville had sheltered and
supplied forces loyal to the
established Family Compact
government. In fact it was
called Bowmanville before
that. It has been surmised
by various historians that
the name changed gradually
from “Bowman’s Village”, to
“Bowmansville”, and finally
“Bowmanville”. The name
“Bowmanville” seems to
have been in general usage
by the early 1830’s (some his-
torians put the name change
at 1828) although it was not
officially changed until 1853.

Charles’ store in Bow-
manville, called “Bowman
and Company” became very
successful and effectively
served the surrounding area
for many years. They carried
a large variety of goods and
extended liberal credit to pi-
oneers who were struggling
to make their new farms
productive. In 1839 during
a money shortage the firm
issued its own script to facili-
tate trade. Such bills are now
rare and valuable collector’s
items. Charles began having
the streets laid out by a sur-
veyor and one local legend
says he gave a lot to the el-
dest girl in every local family.
The truth of this statement
has not been verified, but
the logic is as these girls got
married and had their fam-
ily homes built on their lots
the surrounding lots would
increase in value. In 1825 he

As with other media men-
tioned here, the scattergun
approach of placing ads ev-
erywhere is never the best
decision. Careful placement
in the most effective media
is the key.

Web Sites - The Internet
has changed the real estate
marketing world signifi-
cantly. With 80+% of home
buyers saying they used the
Web in their search for a
home, it is quite an impor-
tant piece of the puzzle. A
local real estate broker or
sales representative will be
able to point out how your
home will be displayed on
the Internet. Email market-
ing to other real estate sales
representatives and accu-
mulated prospect lists is also
an effective tool used by real
estate professionals.

The Multiple Listing Ser-
vice - Though we listed the
others first, the most impor-
tant tool in marketing homes
since its inception has been
the Multiple Listing Service,
or MLS. The vast majority of
all homes sold are located via
an MLS listing, and sold via

donated land (thelot was just
east of the Village Inn Res-
taurant) and had a meeting
hall built for town meetings
and for religious services (it
was open to all denomina-
tions). He also donated land
and money for the building
of St. Andrew’s Presbyterian
Church and St. John’s Angli-
can Church. He also encour-
aged many promising young
men in Scotland to settle in
Bowmanville and this may
explain our high number of
Scottish pioneers.

Charles Bowman lived at
his estate in Montreal, but
travelled extensively until his
death. One book says he died
in Italy and his last will and
testament was written on
the Isle of Jersey. Perhaps he
had developed an illness on
his frequent crossing of the
Atlantic and was in search
of a warmer climate to recu-
perate. We are not sure. His
beautiful house in Montreal
was standing until 1949. One
of his Grand-daughters was
the last to live in the house.
It was known she possessed
a painted portrait of Charles
Bowman. Prof. John Squair
tired unsuccessfully to have
a copy made for his 1927 his-
tory book “The Townships of
Darlington and Clarke.” The
portrait is lost today so we
don’'t even know what our
town founder looked like.

Charles Bowman’s daugh-
ter Elizabeth, was the only

NOT INTENDED TO SOLICIT Buyers or Sellers currently under contract with a brokerage.

the cooperative commission
arrangements in that system.

The listing broker places
the entire home’s informa-
tion into the system. Almost
immediately, hundreds or
thousands of real estate sales
people are exposed to that
home’s information via the
MLSreporting. The MLS is by
far the most accurate source
of property information, as
the real estate boards that
run them are tasked with
enforcement of the ways in
which data is entered.

How does the system work?
The listing broker posts up
the home’s detailed informa-
tion. Other real estate brokers
and sales representatives who
are members of that MLS will
see this home in their listings
and daily reports. Sales peo-
ple also network on behalf of
their clients. They know who
seems to bring the most buy-
ers for properties similar to
their listing, and they contact
those sales people via email
or phone to make sure that
they are aware of the new list-
ing’s features and benefits.

Most MLS’s also do regu-

e 1%

lar real estate sales represen-
tative previews, caravans or
tours. On a scheduled basis,
sales people are invited into
the home to preview it on
behalf of their buyer clients.
Even if they have no imme-
diate clients for that home,
real estate sales represen-
tative is exposed and will
have a better knowledge of
the home’s characteristics
when a buyer comes along
with similar criteria. Since
the Multiple Listing Service
concept began, there has
never been another system
for marketing homes that
comes even close to being
as effective. With the entire
membership focused on
connecting buyers and sell-
ers, it just works.

This feature article is a
sample of the many on-line
reports that are available for
you to read in the comfort of
your home or office.

To learn more about the
home buying and selling
process — I invite you to read
additional reports available
on my website: www.jima-
bernethy.ca

= AEe

In 1824 Charles Bowman had a vision when he purchased one lonely
General Store and the vacant lands where Historic Downtown Bowmanville
now stand. His vision was to grow a prosporous community. The Bowman

& Company General Store became very successful and effectively served
the surrounding area for many years. The old store still exists today as Tim’s
Rent-All, although the building has had many renovations and additions to it
over the decades. Above photo - downtown Bowmanville during Applefest.

child to survive him and in-
herited his wealth. She mar-
ried Captain Robert Raynes
and lived at the Bowman res-
idence in Montreal. She had
eight children, 5 girls and 3
boys, but none married. An
indirect ancestor of Charles
Bowman was  Margaret
Raynes who lived on Welling-
ton Street in Bowmanville.
Her father was Captain Fran-
cis Raynes (believed to be a
brother of Robert). When she
died in 1945 Bowmanville
lost its last connection to its
founder. It is clear from the
above that Charles Bowman
left no direct descendents
so anyone with the name of
Bowman claiming to be a di-
rect descendent of Charles

Bowman is incorrect. This
happens at the Museum ev-
ery few years or so.

Mr. Bowmans connec-
tion with Bowmanville may
seem tenuous. But, he cer-
tainly gave the small village
of Darlington Mills a push
at the right time which led
to it becoming an impor-
tant town whose influence
quickly extended from Os-
hawa to Port Hope and north
to Blackstock. Bowmanville
was one of the most impor-
tant urban areas in the old
United Counties of Nor-
thumberland and Durham
and continues in the same
role within the Municipality
of Clarington.
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Hello everyone. The fall season has officially arrived. IthoughtIwould share with you
a soup which Jim and I enjoyed at a Niagara Vineyard many years ago. Roasting the
squash first brings out the sweetness in the soup. It’s also much easier than trying to
peel the squash. I hope everyone is making time to enjoy all the wonderful fall fairs and
festivals which we are so fortunate to have in Clarington.

Visit www.jimabernethy.ca

by Cathy Abernethy

HOME PROMOTER
CONTRIBUTOR

Butternut Squash Soup with Maple Sage Cream
Serves 6-8

1 Ib. butternut squash

2 Thsp. vegetable oil

1 large onion diced

1 celery stalk, diced

1 carrot, peeled and diced
1 garlic clove, minced

4 cups light chicken stock (you can also use vegetable stock)
1 Yukon Gold potato, peeled and diced

1 % tsp. chopped fresh thyme

Dash of ground nutmeg

Y4 cup whipping cream (optional)

Salt and pepper

Maple Sage Cream:

% cup whipping cream
1 Tbsp. pure maple syrup
1 tsp. finely chopped fresh sage

Whip cream to soft peaks and fold in maple syrup and sage. Spoon over bowls of soup immediately before serving.

| have also taken a few fresh sage leaves from the garden and sautéed them in butter for about 5 minutes. They make a
wonderful garnish for this soup and seem to melt in your mouth.

Preparation

Preheat oven to 350 F. (175C).

Cut squash in half lengthwise and scoop out seeds. Place flesh-side down on a buttered baking sheet and roast for 30-40 minutes, until
tender. Allow squash to cool and peel off skin.

In a medium saucepan, heat oil and sauté onion, celery and carrot until tender, about 5 minutes. Add garlic and sauté about 1 minute.
Add chicken stock, squash, potato, thyme and nutmeg and simmer until potato is tender, about 20-30 minutes.

Puree using a hand blender or a food processor. Strain if needed. Return to heat and add cream. Season to taste and bring just to a
simmer before serving.

CLARKE MUSEUM - KIRBY,-ON (reg. Raxit off 35#57/_‘“—'

Saturday, October 29th 2011
11:00 AM - 4:00 PM

POMPKIN BEE

Throughout the day, you con carve your own pumpklh for
Haolloween, have your face pointed, make o pinnngg'l or pluy
traditionol gomes from the 1800s. Treat your pal
seasoned pumpkin seeds roosted over an open fﬁ‘e{’Tuur our
traditional one-room schoolhouse, sit at on antique desk,
writing on a genuine slate board, and dance o | si
$4.00/person.

".-. -

Visit Kirby Church (across Hwy "'33"‘ 1 15) For-
great deals on used books and FREE
Tim Horton's coffee

Claringron
Muscums
sl Archives
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Come for the pumpkine...
ctay for the fun!

42 0 Pompldn

| Open October 1-31
December 1-24

] Pleace add me to the farm email lict
| Name: |
City: Postal Code:
| Email: |
6325 Enfield Rd. Hampton (minutes north of Courtice)
Vigit www.knoxpumpkinfarm.com fo plan your tip!

Natural Meat

oWt by Lee Farme

FRESH FREE-RANGE TURKEYS
FOR THANKSGIVING & CHRISTMAS

"NEW* TURKEY CUT IN HALF
Half for roacting and we will emoke the other half.

GRASQS-FED HEREFORD BABY BEEF
( Quartere and Halved )

BISON ( Ground / Steake / Roacte / K-Bobe / Pattiee )
CHICKEN o PORK o LAMB « GOAT

Open Saturday 9-1
39037 Conceccion Rd. #€, Orono
1 Mile Eact of Hwy 115

Qeott Lee @ 905-953-5370

Member of Canadian Organic Growers

JOIN US'FOR LUNCH OR/DINNER'IN
A RELLAXED), COZY,ATMOSPHERE

Lunch combo’s from $6.00 /‘%

New menu coming soon! J \L*
Awesome wing specials during Leaf & / 77
NFL games, Live entertainment every )>— 2

Friday & Saturday

905.987.4200

119 KING AVENUE WEST NEWCASTLE
WWW.THEOLDNEWCASTLEHOUSE.COM
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URHA

FARM

All Breed Dog
Boarding Facility = BREEDERS OF FINE
. ENGLISH SETTERS AND
Fully Licensed
by Tom Coleman . CANADIAN HORSES
y Vet Recommended

DURHAM FARM FRESH
www.durhamfarmfresh.ca

You can't carve the perfect
Jack-O’-Lantern until you find
the perfect pumpkin. And
what better way to enjoy a
crisp fall day with your family
then in the pumpkin patch?

Here in Clarington, there
are several farms that grow
pumpkins and offer fun
family activities that make
for an excellent day trip.

Knox Pumpkin Farm, lo-
cated on Enfield Road in
Hampton, boasts a large
pumpkin patch and activi-

ties to delight young and
old alike, including a corn
maze, farm animals, a straw
jump, a story reading room,
wagon rides out to the
pumpkin patch, a photo sta-
tion, scarecrow making, face
painting and pony rides.
Pingle’s Farm Market lo-
cated on Taunton Road in
Hampton, also has a large
pick-your own pumpkin
patch and offers many fall
family activities, including

Agrlculture and

by Don Rickard

REPORTING FROM THE FARM

Agriculture has been, and
should always remain a very
important part of the munic-
ipality known as Clarington.
Civilization developed on
the foundation of its ability
to feed itself, and food comes
from nature directly through
vegetation, or utilization of
vegetation by livestock spe-
cies in the production of
meat as beef, pork, and fowl;

or in food forms such as milk
and eggs.

Clarington has some of the
best classified soil profiles in
CANADA for crop production
allowing for cropping diver-
sity including cereal crops
such as wheat, oats, bar-
ley; oilseed crops including
canola and soy beans; edible
bean crops including navy
beans, azuki beans, and kid-
ney beans. A huge acreage is
devoted to the production of
corn for livestock feed as well
as commercial uses including
ethanol production and in
the food industry for corn oil,
corn starch, and other corn
by products. Farmers in Clar-
ington have been the winners
in high yield competitions for
soybeans in the province for
the past two years.

ClaringtonPromoter.ca

play areas, straw and corn
mazes, farm animals, face
painting, balloon animals,
and more.

You can also find local
pumpkins at the Country
Market Garden Centre on
Taunton Road in Bowman-
ville, Price’s Farm Market in
Bowmanville, and the various
other farmers’ markets and
on-farm stores in Clarington.

While youre there, why
not enjoy the rest of the sea-

Visit www.jimabernethy.ca

son’s harvest? Farms and
markets are offering deli-
cious produce, including
apples, broccoli, cabbage,
brussels sprouts, carrots,
cauliflower, and squash, all
of which is at its tastiest at
this time of year.

Discover the local differ-
ence—see you in the pump-
kin patch! Find us online
at www.durhamfarmfresh.
ca or call 905-427-1512 for
more information.

Clarington

Clarington has the cli-
mate that is ideal for the pro-
duction of a variety of fruit
crops. In May of each year,
one has to be amazed at the
blossoming of the fruit trees,
especially apples, that grow
abundantly well along the
corridor near Lake Ontario.
Algoma Orchards, one of
our newest and technologi-
cally advanced processing
facilities ensures that apples,
apple products, and other
fruit products from Claring-
ton, are enjoyed throughout
North America.

There are many producers
of vegetables in the fields in
Clarington. Our citizens can
enjoy this production from
the many road side stands
and the farmers markets;
and commercial production

is shipped to areas that can-
not produce their own. Firms
in New York city have been
importers of vegetables form
the fields of Clarington.

Livestock production in-
cludes the production of
beef, pork, and chicken as
well as milk and egg produc-
tion, with some of the most
advanced techniques being
utilized by the farmers of
Clarington.

One of the earliest utiliza-
tion of a robotic milking sys-
tem in Ontario, is located here.

The history of great agri-
cultural production is part
of Clarington. The farmers
of Clarington have been, and
will continue to be a signifi-
cant part of food production
of Ontario and Canada

n I Since 1964

ORCHARDS LTD.

Vour Counliy e
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Apples ¢ Produce ¢ In-Store Bakery * Frozen Food
Fudge * Gourmet Foods ¢ Pies * Dairy ¢ Cider ¢ Gifts

201 Regional Rd 42, Newcastle

905-987-4961

www.algomaorchards.com

Orono, Ontario  905.983.5465

Clarington|karmersaMarket

Sundays: 10:00'A.M-=2:00!P:M:
Newcastle'Arena Parking Lot

=Bringing thelGoodness offClarington
andisurreundinglareatoryourtap|es:

Inquiriesi=905-987-1899.

A ona0es

Est. 1991

3048 Concession Rd. 3
Bowmanville, ON L1C 3K5

TOLL FREE: 1-877-623-9198

1 905-623-9198
M Fax:905-623-0122

WILD BI1IRD SEED
We ne Tor The Binda!

~<@— To Oshawa

Taunton Rd.

N4

Conc. Rd3

Bragg’s Wilg Bird See

Concession St.

Highvay 57

Liery 5.

BOWMANVILLE

Hwy 2

omeons Fiwy 4071 Bennet Fd

LINK GREENHOUSES

Growers of Hydroponic Produce

Specializing in Tomatoes and Cucumbers

One of Durham Region’s
Largest local family-run fruit
and vegetable providers.

‘[Iwﬁ]}m

E@EE S20]p

POTATOES, GARLIC AND FRESH PRODUCE IN THE SUMMER

Flowout you

TAUNTON RD.

Since 1940, we have been known for both the freshness and wide variety of produce CONC.#4 |«
{ Ll by

SUPPORT YOUR LOCAL FARMER’S MARKETS - BUY FRESH - BUY LOCAL! o Y gﬂ: CONC. #3 D_‘Ej ORONO WW'@W/
o % =
Oshawa Farmer’s Market Peterborough Farmer’s Market Courtice Flea Market # e & - =) £ glconc#r |3

Located af Oshawa Center Located af The Morrow Building Located on Bloor St. in Courtice. e = g WY 2 g 115/35
(East parking lof). (corner of Landsdown St. & George St.). (West of Courtice Rd.). : .
Every Sun, 9 a.m - 4 p.m. May - Oct. Join us

Every Friday, 7 a.m - 4 p.m. July - Oct. Every Saturday, 7 a.m - 1 p.m. May - Oct.

~— BOWMANVILLE 401  NEWCASTLE —» on Facebook

Visit us today at jameskentfarms.com
phone: 905.260.7327 ¢ email: james@jameskentfarms.com

%1 Proud Member of

£
(RABIE]  Durham Farm Fresh 3990 Bragg Road, Bowmanville ON* 905.983.9003

NOT INTENDED TO SOLICIT Buyers or Sellers currently under contract with a brokerage.
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coffee.tea.simple.

Why Talk Around The Water Cooler...

Now Available! When you can talk around this

60 NEW POD FLAVOURS

“Nicaraguan Fair

K-CUP OF
THE MONTH
Timothy’s

Trade Organic”

SAVE $4.%°

Per Box!

FREE BREWER"

**Commercial accounts only, offer not applicable for residential customers.

that fit your Keurig Brewer.

+0V=-%

.‘L-"-F_.\
Keurig Pod Pod Holster Simple

$12.25 per box of 25 pods

W e
SODASTREAM
Broducts!

Over 140 7
different K-cups G onmn e
to choose from e !
OSHAWA BOWMANVILLE
o & Taunton Rd. | 1170 Simcoe Street North, 610 Regional Road #42
N X B 1-855-627-5265 or 1-855-627-5265 or
Tecumseh St. |2 1-855-MARKCOL 1-855-MARKCOL
» HOURS: Mon. - Fri. 9 am -7 pm HOURS: Mon. - Fri. 9 am -5 pm,
Beatrice St. Sat./Sun. 9 am -5 pm Sat./Sun. 10 am -4 pm

NOT INTENDED TO SOLICIT Buyers or Sellers currently under contract with a brokerage.




